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Course Objective: The objective of the course is to equip the students with micro economics
concepts, principles and their applications in business.

Course Outcomes By the end of this course it is expected that the student will be able to:

1. Capable to make difference between microand macro economics.

2. Analyze demand function and its determinants.

3. Describe concept of production function with cost and revenue analysis.

Semester I, Syllabus DSC

Module Title Teaching | Credit
hours
Module | Introduction to Business Economics (15) 1
| 1.1 Meaning, Nature, Scope and Importance of Business
Economics

1.2 Linkages with other branches
1.3 Distinction between Micro and Macro Economics
1.4 Types and objectives of Business Firm

Module | Demand and Consumer Behavior (15) 1

I 2.1 Utility- concept, types and relationship.

2.2 Demand —Meaning, Demand Function - Types demand.
2.3 Elasticity of Demand — Meaning, Concept and Types.
2.4 Estimation and applications

Module | Production Function - (15) 1

i 3.1 Concept of production, Meaning of Production
Function.

3.2 Law of variable proportions

3.3 Law of Returns to Scale

3.4 Economies and diseconomies of scale with practical
exercise .

Module | Cost of production and Revenue (15) 1
v 4.1 Costs: Concept and type

4.2 Cost curve- traditional -short run and long run

4.3 Cost curve- modern approach with practical exercise .

4.4 Revenue - concepts and curves with practical exercise.
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Semester: 11, Business Economics Paper —I

I, DSC-

Marks 50 Teaching hours 60 Credit 4

Course Objective: The objective of the course is to get familiar with the market structure and
price output determination.

Course Outcomes By the end of this course it is expected that the student will be able to:
1. Explain market structure and price output determination.
2. Discuss on factor pricing and its theories
3. Differentiate between pricing policy and methods.

Module

Title

Teaching
hours

Credit

Module |

Product Pricing -1
1.1 Market- Meaning and structure

1.2 Perfect competition: concept and features, Price
and output determination of firm and industry in
short run and long run.

1.3 Monopoly: Meaning, features and price outpuf

determination.

1.4 Price discrimination and dumping with practical
examples

(15)

Module 11

Product Pricing 11
2.1 Monopolistic Competition - Meaning and

Features, price and output determination of firm
in short and long run

2.2 Oligopoly and duopoly — Meaning, features and
types

2.3 Monopsony- Meaning and features.

2.4 Practical studies on market structure .

(15)

Module 111

Factor Pricing

3.1 Marginal Theory of Distribution

3.2 Modern theory of rent, Wages — Money and real
wage, Modern theory of wage

3.3 Interest — concept, Classical and Keynesian
Theory of interest.

3.4 Profit —concept, Risk Bearing and Uncertainty
theories of Profit.

(15)




Module IV | Pricing policy and Methods (15) 1

4.1 Cost-plus Pricing, Multiple Product
Pricing

4.2 Price skimming, Freemium pricing

4.3 Penetration Pricing Transfer Pricing

4.4 Practical applications
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Structure of Question Paper

Written Examination

Total Marks = 40 Time=2.00 hours

: Total Marks
* All Questions are compulsory (Based on all Modules)
Q. No Nature of Question Marks
Q.1 Write short answer 5Marks
Q.2 A. Broad Answer Question 35 Marks
Or 10 Marks
B. Broad Answer Question
Q.3 A. Broad Answer Question
Or 10 Marks
B. Broad Answer Question
Q.4 Short notes (Any 2 out of 3) 10 Marks
Total Marks 35 Marks
Internal Evaluation
Sr. Evaluation Type Marks
No.
A Test 1 (Module I and I1) 10 30 marks
B Test 2 (Module 111 and V) 10 converted in
Skill Assessment Activity : to
C Article review (Sem 1) 10 15 Marks
Book review / poster presentation (A+B+C)/3
(Sem 1)
Total Marks 30 Marks
Grand Total 50 Marks




