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.A. Program Outcomes (POs):

il y nderstanding m their
PO1: Disciplinary Knowledge: Graduates will gam in-depth understanding

1>

specific major or discipline, mastering the foundational principles and theories. ¢ |
well as advanced management concepts. Execute strong theoretical and practica
understanding developed from the management specific programme the various
strolls of hfe.

PO2: Communication& Negotiation Skills: Many programs cmphasize the ability
to communicate cffectively, both orally and i writing. Graduates may lcam (o
present complex information clearly and briefly, write detailed reponts. and
collaborate & negotiate effectively with others

PO3: Leadership & decision making Skills: Graduates will develop Leadership ~
& decision making skills for effective dealing

PO4: FEthics and Professionalism  Graduates may learn about the cthical and
professional standards in their field, and how to apply them n professional and
practical situations with cthical and legal msights

POS: Problem-Solving Skills: Graduates will learn to usc their knowledge to
identify, analyze, and solve problems related to ther ficld of study.

PO6: Analytical Skills: Graduates will gaimn the ability to collect, analyze. interpret.
and apply data in a variety of contexts through project work.

PO7: Research Skills : Graduates will have angle for data analysis and design
strategies and draw conclusions. They might also learn 10 review and understand

academic literature.
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i (o | s Management | -
| T | : DI {
2 DSCOSMGTI12 | IT-in Business Management, 2 -l 30 20 - 0 | 2
| MIN-T | MINOSACCII Financial Accounting-1 | 2 | 30 20 . 50 2 4
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N I ") i i
Il[?i |: OECOSECO11 Business Economics- | 4 - 60 ) = 100 4 '
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LSl-dNd Semester Examination,
~OHE-Lantinuous Internal Examination
\"‘-‘-__ =

: oL : =24 marks
Note:  Minimum passing for 60 marks Theory papel 24 mai
| & Y

Minmmum passing for 40 marks Internal evaluation = 16 marks

Minimum passing for 30 marks Theory paper = 12 marks

Minimum passing [or 20 marks [nternal evaluation = & marks

ssing foreach Head - ESE, CIE

TERM-I
Semester I Total credit 4
Course code DSCOSMG 111 Credit pattern 1.- 60 Hrs. Marks:100

l Course title

e

Principles of Business Management

\Course
Outcome
COs:

After completion of the course the students should be able to.. ..

cO |

(Gain systematic knowledge of principles of management.

CQ 2

(Gain knowledge on management thought

EOi3

CO4

[earn different approaches to management functions

| Do higher education and Research in management.

Module

Content

Teachi

hours

Moaodule
|

Introduction to Management:

Introduction, Concept (Effectiveness versus Efficiency), Nature of
Management, Characteristics of Management, Objectives of Management,
Importance of Management, Management as an Art, Management as a
Science, Management ag a Profession, Management and Administration,
Levels of Management,

Module
[l

Evolution of major management thought:

Introduction, Classical Approach of Management, Neo-Classical
Approach of management and Modern Approach of Management
Taylor’sScientificManagement: Principles of Scientific

Management. Techniques of Scientific Management
Fayol’sAdministrativeManagement: | 4principlesofmanagement,
FayolversusTaylor—AComparison
Maxweber’sBureaucraticManagement: Meaningandfeatures of
Bureaucracy

Management Roles and Skills

h




.: Module

Functions o 1'1’\"1’3&:};7,;{6@: | H

A) Planning- Introduction. Concept, Importance of Planning, Features
ofPlanning. Limitationso(Planning, PlanningProcess, Typeso(Plans,

e Decision Making — Concept, Process, Techniques and Tools
B) Organizing- Mcaning, Steps in the Process ofOrganizing,
[mportance oforganizing OrganizationStructure !
-, Functions of Management 1]
Module s 5
v A) Staffing- Meaning, Nature & importance. E

B) Dii‘éﬁcting- Introduction, Meaning, Importance of Directing, Principles
of Directing. Elements of Dircction. Communication — Concept, Process

C) Controlling- Meaning, importance. objectives andTechnigues,

and Barriers

Pubhsﬁlm House. Mumbai, 3 Fdition.

Harold Koontz and Heinz Weithnh(2001 ), Fssentials of Munagement [ uru
MeGraw Hill Publishing Co. Lid New Delhi, §* Edivion

Moshal B.S.(199%)."Management Theory and Practices™ Galeons Publi i
Company, New Delhi

Prasad 1L.M.(2001)* Pr‘mciplcx and Practices of Managemen”™ Sulton Chand
and Sons, New Delhi, 6" Edition.

Peter Drucker(1980). " The Practice of Management™ Allied Publishers Pvr [ad
New Dellu.

Prasad Manmohan(2003). “Management Concepts and Practices” Himalava

Saxena S.C.(1979) "Business Admmestration and
‘Management”Sahinvalhavan, Agra

'S‘mﬂrs‘ m and 'Gilba’lﬂtl(lll.'h-w\ngmm"?mnm ¢ Hull of Indue
Pvt.Ltd New Delhi, 6* Edition.

y And Franklin(2003) "Principles of Management™ 4 /T'BS Fuhlishers
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| ESE-Title: - Information Technology in Business Manas J
r '.
| Course Code: DSCOSMGTI Semester: 1 I1
:L_
‘ Teaching Scheme: 30 L+ 10 P Credit:2
[ g = =, D e s >
Evaluation Scheme: 30+20=30 ESE Marks: 50 l
- S S BRI
Course  After completion of the course the students should be able to.....
Qutcome
COs:
CO | Analyse and identifyv the needs of Information Systems In Business Management
co2 Understand Computer Software Hardware Operating systems Language and
hardware Configuration Management
CO 3 Understand and Analyse IT Assets and IT Assets Management policy in Business
cO4 Understand and Analyse IT As a business wol
Module Content Teaching
Hrs

Maodule | Introduction to Computer Hardware

-1 Computer Characteristics, Evolution of Computers and Generations of
Computers. Types of Computers. Input Devices, Output Devices Storage
Devices and Memory. Personal Computers and their main components,
hardware configuration. Factors influencing on PC performance. 75
Advanced hardware devices Concept of E-waste

Module | Introduction to Computer Software:

-11 Y . R
System and Application Software, Operating system- Functions and

types of 0.8, Computer Languages- Lower-level language and Higher-
level language, compiler and interpreter, Characteristics of Good
Language. Introduction to Windows, Basic commands i Windows.

Module | I'T Assets Management:

AN Introduction to IT Assets Its procurement, mventory, maintenance

version control. Lifecycle, licensing. valuation. risk management vendor
selection, Software Catalogue Management, Environmental issues and
sohation related to IT Assets. -

to Information Technology




Introduction.

Background,

I'T As a Business Tool-

Performance,

Business Organmizations. Recent Trends i Information Technology

robotics and

process, Product differentiation and Value Chain, How I'T influences

Organizationsgoals, The five levels, Governance Modes in the use of IT

automation fre)

Learning Recourses: 3 X 1 S IR
| 1. [Reference |1.Fundamentals of Computer by P.I.Sinha a
2. Computer Today — Basundara
Books _ :
3. Fundamentals of Computer by V.Rajaraman
5. IT Infrastructure & Management by Manish Mahajan
6. IT TOOLS & BUSINESS SYSTEMS by Tata McGraw-I1ill Education
7. 1T Tools and Business Systemsby Dr. R. K. Jain
Sr.No. | Name of Tutorial Unit No. '
l Assignment on Hardware and Software e . 1,2 i =
2 Management base Case Study on Fundaments of Computers 2 |
3 | Assignment on I'T Assets Management e N
| 4 | Case Study / Role Play on IT Assets Management E |
5 | Assignment on IT as Business Tool | 4 i
6 Case study or Activity on IT as Business Tool | 4 n|
Semester iz Total credit 2
C,Q_L_'_irsé':t:'t")de MINOSACCT ] Credit pattern 1.-30 Hrs.
'Gbunsé--}i-tlé ' ' Fm ancial Accounting-I
Course  |After completion of the course the students should be able to.....
Outcome
COs: : : = —_ 4
cO1 Understand the concepts 1n accounting,
CO 2 | Prepare ledger accounts, subsidiary books and trial balance. ==
CcCO3 Demonstrate caleulations of Accounts of Professionals.
CO 4 | Prepare statements of accounts.




Content
Introduction to Accounting-

|
‘ A) Meaning, objective and functions of accounting, importance
of Book keeping. Book keeping and financial Accounting — uses | 75 ‘

- Module 1 | and users of Accounting Information, Branches of accounting — |
B)Accounting coneepts and Conventions ~ Accounting Terms - ]
Accounting Standards
| Ind ~AS .
([ . 7.5
LMOd"Ie 11| AS Theory & Practice
Module 111 | 25

Financial Accounting Process-1

a) Classification of Accounting Transactions and Accounts- Rules of
Debitand Credit as Per Double Entry System-

b) Journal Entrics- concept. combined Journal entrics |
Financial Accountin

Module 1v Process-11 1.5
Ledger- concept with problems
A) Subsidiary book: types of subsidiary
book.
B) Trial Balance: Concept. type s of Trial Balance

Learningﬁieam B

:I et

| Refcnence I (mpu R.1 and Radhasw ‘amy M- Fmancml Accountmg Sultanchand
Books

Sons, New Delhi.
2-Shukla M.C. Grewal T.S. and Gupta S.C. - = "Advanced Accounts’ S.
Chandand company, New Delhi.
3. Agarwala AN. Agarwala KN - ‘Higher Science of Accountancy” Kitab
' MahalAllahabad.
4. Jain and Narang - *Advanced Accountancy” Kalyani Publications, New
Delhi.
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Semester | Total credit 2 N --f',"_': /
i | 5 -..l.'\.-... l'l‘ n.)/"
= Course coule MlN[l"w\l&.l“lJ L (redit [‘}IIILIH | 30 Hrs i
Course title Mar I\l.'llll“ .\l.m Il'l'IIIL‘II[ - l ~ Marks $
Course  |After completion of the course the students should be able to.....
Qutcome
COs: [ b W VY =t 2 Sl »
CO 1 l)unmnl: IlL lo use basie umupla al ms ]I]xt.llll”
CcO?2 Know advanced marketing types and its use in future careers in management.
-(“() i _,Il_{\_nlalc_n_m_li;‘li:g and itwﬁnpIc_mcnl;nim.
Co4 L iK}ini\; m;u‘kclag strategies and its uses.
b7 Teaching
Module Content __ hours |
Module 1 '
. Introduction to Marketing- 7.8 |
‘ Meaning and definition. scope and importance of marketing.
|
understanding core concepts of marketing -1 need, want, demand ,
= |
2.product 3.value.cost. satisfaction, 4.exchange.tr ansaction d.
Relationship network. b e el
Marketing Mix Concept —
Marketing mix — concept 4 Ps — Product, Price, Place, and Promaotion, T
Module I Brief understanding of 7 Ps - . Product, Price. Place. Promotion, People,
Process. Physical Evidence. difference between Selling and Marketing,
Module 11| Types of Marketing —
Meaning, definition, scope, concept of Telemarketing, E-Marketing, TS |
service marketing, retail marketing, rur al marketing, green marketing, basic| '
coneepts, advantages, disadvantages andclassification. |
Types of Marketing Strategics —
Module IV Meaning, definition, scope, S

concept of
Niche market, Trade Show marketing, Social Media Marketing, Freebie
Marketing, |

“%Practical

_pPractical session will be arranged as per the requirement

j]}'a_ffning Recourses:

1 Reference

Books

L. MarketingManagement-Philp Kotler MarketingManagement

2. MarketingManagement—RajanSaxena

3 MarketingMaﬂagcmunt—V.S.Rarl'lswun‘:i&Nun'lkuman‘i

4. MarketingManagement-Williaml.Stantion&Micahell. Etzel
MarketingManagement- Sherlekar

5. MarketingManagement-JosephGuiltinam& Gordonpaul

6. Marketing Management — Dr.C.N.Sontakki
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1 Total credit | %
\ } % e 60 Hrs. )
) f Course code OECOSECOI1 Credit pattern L- ‘
— , 100
T Course title Business Economics- | | Marks
Course After completion of the course the students should be able to.....
QOutcome
COs: | WCak =
CO1 Understand and differentiate Micro and Macro Economic variables of business economics. |
j('_('i 2 ‘Eémgnirc demand function and measures of responsiveness ol demand with its determinants.
co3 :ﬂ\r_m_ly_'/c production function with cost and rev cnue specifically.
;CU_‘ih B ]Tﬂpnly_mic_m EE:hEmnE él-ﬂn;)_'.\‘_l.\‘ to the firm under ditferent market conditions. |
Teaching

Madule T Introduction to Feonomics:
1.1 Definition, Nature, Scope and Significance of Economics

1.2 Difference between Micro and Macro Economics

1.3 Basic Economic Problems : Scarcity vs. cfficiency IS

1.4 Business Economics and Business Decisions

Consumer Behavior & Demand Analysis;

2.1 Concept of Utility-Law of Diminishing Marginal Utility
2.2 Law of Demand-Determinants of demand, Elasticity of I5
Module Il gomand

2.3 Measurement of Elasticity of demand and its applications
2.4 Indifference curve : Meaning and Properties and Consumer's
equilibrium

-

Factor Pricing and Production Function

Module 111 3.1 Cost and Revenue - Concepts and Curves 15
Production function : Concept _

3.2 Production function -Long Run & Short Run Production

iy Function

3.3 Risk and Uncertainty theory of Profit

Market Structure
Module IV 4.1 Perfect Competit
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Learning Recourses: i NGRS LS
P — ; —. : L N a A
|| Reference 1. M.L. Seth . * Micro Economics™ Laxmi Narayan Agrwal Publication
Books Aagra
2. M.L. Jhigan. *Micro Economic Theory™ Vikas publication New Delhi
3. GuptaG.S.*ManagerialEconomics  TataMacGrawHillPublicationNew Delhi

| 4. 4.Deanl.*ManagerialEconomics, TheoryandApplications HimalayaPublishi
| ngHouse. NewDelhi.

n

Ahuja H.L.: Advanced Economic Theory™ SethPublication

6. M.N. Shinde. * Managerial Economies™, Ajab Publication Kolhapur

! 7. R.R. Doshi, “Modern Business Economics™ Modern Publication New

Delht.

8. D.D.Chaturvedi.BusinessEconomicsTheoryandApplications™International
Book

9. THouse Ltd. Ahmadabad

10. D.D. Tewari. ** Principles of Micro Economics™

11. R.R. Barthwal. “*Micro Economic Analysis™

12. V.K. Puri, “Business Economics’ Himalaya Publishing [ouse, New Delhi

Subject:-1T- Applications Tools & Technology in Business -1

Course Code: SECOSMGTI Semester: |

Teaching Scheme: 30 L+ 15 P Credit:2

L

‘Evaluation Scheme: 40+10=50 ESE Marks: 50

Course After completion of the course the students should be able to.....
Outcome
Pt el

COol Analyse and identify the needs for [T Tools and technology In Business

Management

co2 Able to Create Business Letters documents and Presentations

co3 Able to create Business Reports

CO4 Analyse and identifyl T as a strategic business tool

Module Content Teaching Hrs J
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LM odule Fhitroduction to Word Processing as Document Tools
e A . - =
e Introduction to MS Office components, Introduction and workmg =
with MS Waord, Word basic, and command, Formatting- text and
documents, sorting Tables, introduction to mail merge.
Module | Introduction to PowerPoint as Presentation Tools
-11 , 5
Presentation with: PowerPoint basics, creating a presentation, [9
working with graphics, show time, sound effects and animation
effects
Module | Introduction to Spread Sheets as Reporting Tools
111 . | |
Report formatting. functions, chart features, and working with
araphics in Excel. Excel as GST Reporting Tool "<
= feo)
Module | Strategic use of L.T. in Business-
SAY ,
Information Super Highways, Mobile communication system.
Effective techniques and tools of I.T. to enhance business
Performance. Automation in the primary secondary and tertiary
industries 7S

f .
[L.earning Recourses:
|

|

Reference [

. Fundamentals of Computer by P.K.Sinha

Books 2 :
i . Computer Today — Basundara

o —

4. MS Office BPB Publication
T Infrastructure & Management by Manish Mahajan

(7. Business Process Reengineering by R. Shrinivasan

. Enterprise Resource Planning — III Edition, by Alexis Leon / Tata McGraw-

Hill

0. The Anatomy of Cloud Computing by CSV Murthy (Himalaya Publication)

. Computer Application in Business (Himalaya Publication)

. Information Technology: Peter Zorkosky.(East- West Press )

List of tutorials:

Sr.No. | Name of Tutorial ey Unit No.
1 Assignment on Word Excel powerpoint 1,2.3

2 Management base Documentation Word Excel powerpoint 25

3 Assignment on Word Excel powerpoint 1,253

4 Assignment on Word Excel powerpoint 1,2,3
1S Assignment on [T as Strategic Business Tool 4

6 " Case study or Activity on IT as Business Tool 4

~—f
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B.B.A. Part I AEC: Business Communication (CBCS)
Course Code : AECOS5ENGI1
Svllabus from 2024-25

NEP 2020

Credits: 2 Theory: 30 Internal: 2

Semester |

Course Outcomes:
After completing this course the students will be able to:
I. Understand the concept, process and importance of communication

0

2. Develop interpersonal communications skills those are required for social and business

interaction.
3. Demonstrate the use of basic and advanced business writing skills.

4. Develop business communication skills through the application and exercises

Titl
No. i

A) Introduction to Communication 15 |

-Meaning and definition, process, scope and
importance of communication, clements and
stages of communication,

- Importance of business communication,

odule 1 iy .
s -Communication barricrs and how to

overcome them.
B) Non- Verbal Communication

- Meaning and definition of Non-Verbal
communication, Importance of Non-Verbal
communication,Components of Non-Verbal

communication.

Module - - "Hours | Credits
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B C) Business Letters

-Principles of Business Letters
| =Structure of Business | etters

| -FFormats of Business Letters

Module 11 | -T'ypes ol Business Letters: Inquiry, reply to

inquiry, Place an order, Complaint letters i

D) Employment Communication and
Office Drafting

-Office drafting: Notice, Agenda and

Minutes of the meeting.

VECOSDEMI11

Democracy, Elections and Good Governance

Module: Democracy, Elections and Good Governance

* Democracy in India — Dimensions of Democracy: Social, Economic and Political —
Decentralisation: Grassroots Level Democracy — Challenges before Democracy: women and
marginalised sections of the society

* Election to Local Self Government Bodies — 73rd and 74th Constitutional Amendment Acts:
Institutions at the local level and Role of State Election conumnission — Local Body Elections:
Urban & Rural — Duties of an Individual towards electoral process

+ Good Governance — Meaning and concept — Government and Governance — Good Governance
initiatives in India Rationale: the rationale of the study is to make the pupils aware of the
importance of democracy. What constitute democracy, what 1s 1ts importance from the point of
view of the role of individual and what exactly can a individual get if he performs his role well in
the society.

This module also aims to make the individual understand the different aspects of democracy and
its implications in the overall development of the state.

The syllabus is introduced from the point of view that all students upon entering into the college,
enroll themselves as voters and encourage and enthuse other members of the society to participate
not only in election process but also electoral and political process in general.

Sa,>




Total Credit 2

Semester i I
|

Course IKSOSMGTI11 Credit Pattern | 1-30 Marks:50
Code ' |
' r("oursc Human Capital Management in Agribusiness from ancient [ndia
 Title s
[Course | After completion of the course the students should be able to.....
Outcome
COs: SNEssry : :
COl Understand indigenous HCM practices tailored for the agribusiness sector 1
India. e B
CO2 Learn sustainable vedic agricultural strategics.
CO3 Know pioneer leadership in the agribusiness.
CO4 | Explain contemporary agribusiness techniques for long-term success in the
| Indian agribusiness. e R T ] :
Syllabus:
Module e Teachin
ko onten 5 :
No > _}__;r hours
Module 1: Introduction to Indigenous Agriculture & HCM | 7
Management:
1.1 Indus valley agri practices : Concepts, scope, and teachers
significance, Definition, role, and importance in agricultural L
1 experts
1.2 Indigenous Agribusiness Value Chain: Identifying key | from
stakeholders and their roles in the value chain. | exter '!“I
agencies
. : : : 7
Module 2: Ancient Indian agricultural scholars and scriptures tesicl
cachers
on HCM in agribusiness or
7 : : experts
2.1 Koutilya on agriculture |
from
2.2 Vedic farming practices external
agencies
Module 3: Nation Builders In Modern Agribusiness of India:
3.1 Need of agribusiness Management
3. 3.2 Dr. Swaminathan —Green Revolution- concept. role, 7
implementation in economy & outcomes
3.3 V.V. Kourian — White Revolution- Concept, role.

_Implementation in economy & outcomes




554 ,m}huu_- 4: Contemporary agribusiness techniques & HCM In
o~ Nodern India

4.1 Contemporary Agribusiness Techniques

9
4.2 Precision Agriculture 4.3 Vertical Farming and Controlled 4.4
Environment Agriculture 4.5 Hydroponics and Aquaponics 4.6
Digital Agriculture Platforms 4.7 Government Initiatives
TERNI-II
Semester I Total credit 4 ;
Course Code DSCOSMGT21 | Credit pattern L-60 Hrs, Marks:100 |
| Course Title . Organizational Behaviour
| | J
Course  |After completion of the course the students should be able to.....
Outcome
COs:
! CO1 | Study Organizational behavior in higher education studies.
| Cco2 Describe Individual and Group behavior & behave accordingly.
CO3 Implement stress management techniques in their personal & professional life.
CO4 l_'ndersgmi—(;r_r__vnniralional_aﬁug accurately and related research opportunities.
Teaching
Module Content hours
Introduction to Organizational Behaviour- _
MODULE i Introduction. definition of OB, Nature & significance of OB, 2
. Relationship between Management and OB, models of OB Ethical |
] issues in OB
Individual and group Behaviour—
A) Foundations of individual behavior —Personality, Perception,
i Satisfaction, Learning 5
MODULE Attitude. Valugs and Job Sat.ma B E g ) |
1 B) Foundations of group behavior-Definition and importance of group,
Types of groups. process of group development, group behavior, Group
L Performance factors, Quality circle and factors
| Organizational Conflict and Stress Management-
" \ODULE A) Oreanizational Conflict- Concept. types, sources of conflicts, 15
| - ¥ ; "
' 11 Traditional and modern approach to conflicts.
B) Stress Management-work stress, factor causing stress,
I Managing stress




\
l(}rg:mi/:ltiml:il culture and Quality of work life
/ MODULE A) Organizational culture: Delinition, types, creating
IV
l . organizational culture.
| .

B) Quality of Work lile: concept, constituents of QWIL, QWL m

| Indian context. Managing work life confliets i organizations.

' LearningRecourses:

. | Reference [I. Management and Organizational Behayviour — P. Subbarao

Books |

(o]

. Organizational Behaviour — Keith davis

3. Organizational Behaviour — Stephen Ronnins

4. Organizational Behaviour — Dr, Anjali Ghanckar |
5. Organizalional Behaviour — Dr. C.B.Gupta

6. Organizational Behaviour — Dr. S S.Khanka

7. Organizational Behaviour — Stephen Robbins & Timothy Judge. 15th Editiion.
Pearson, Prentice Hall.

Subject:- Information Technology in Business Management-Il

Course Code: DSCOSMGT22 Semester: II

Teaching Scheme: 30 L+ 10 P Credit:2

‘Evaluation Scheme: 40+10=50 ESE Marks: 50

Course After completion of the course the students should be able to.. ...
Outcome

COs:

COl Aﬁ;lyse and identify the needs of Information Systems In Business Management |
co2 Understand Computer Network and Cloud Technology M-y 2" ‘
CcOo3 Understand and Analyse the Process of BPR T
CO4 Understand and Analyse Industry 4.0 and recent trends | F :
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C ontent

Tcuum
Hrs

Module

Introduction to Computer Network

Basic ldea Of Network, Network Types and Topology Wired and
Wireless Networks Intranet and Internet, Basic Requirements for
Internet connection, Internet Access, VOIP, Telnet E-mail, Discussion
aroups. Scarch tools, Web utilities, social networking Ethics Using the
Internet and Social Media

—

Module
-11

Introduction to Cloud Technology

Introduction to cloud SAS, PAS. TAAS concept its use need and market.
Introduction to Data Centres and Infrastructure. Opportunity threat

and [he present situation of Indian data centres and its future. A brief
introduction to various platforms and virtualization.

Module
111

Introduction to Business Process Reengineering (BPR)

Definition. Change in Management effect, The need for BPR,
Advantages. Constraining Factors, Challenges in BPR, BPR
Governance, BPR Tmplementation Stages, BPR Total Quality
Management, Risk Management, Organizational Structures, BPR
Project Success failure reasons,

~1
2

Module
-V

A)lIntroduction to Industry 4.0:

Introduction, the core idea of Industry 4.0,origin concept of Industry
4.0.Industry 4.0 productionsystem, the current state of Industry 4.0,
Technologies

B) Role of IT in Industry4.0

Advanced Sensor Technologies, Internet of Things, Cloud, Robotics,
and Cognitive Architecture for Cyber-Physical Robotics, Industrial
Robotic Applications- Manufacturing, Maintenance and Assembly. How
is India preparing for Industry 4.0

C)Overview of the following: -

4GL, Image processing, Virtual Reality, Augmented reality, Video
Conferencing, Decision Support Systems, Expert systems, Artificial
Intelligence, Machine learning, Deep learning, Big Data, Internet of
Things (loT), Roboties




‘ Books

List of Tutorials:

. | Reference |

1.
"\
3y

—

),

7

LearningRecourses:

Fundamentals of Computer by P.K.Sinha

. Computer Today

Basundara

Fundamentals of Computer by V.Rajaraman

[T Infrastructure & Management

by Manish Mahajan

It Tools And Business Systems Books By Pankaj Kumar

Industry 4.0 by Dr.

Bhushan Kelakar

Sl No. [ Name of Tutorial I lmlt \‘n
I | Assignment on Computer Network and Cloud Technology 1,2_
2 Management basc Case Study on Cloud Technology iz
3 | Assignment on Business Process RLLHL,IHCL_I iphiiet o _;_ Sl L
4 (_:l_s_u: Study / Role Play on BPR M 3
3 Assignment on Industry 4.0 | BN 4
6 Case study or Activity on Industry 4.0 ) 14
Semester 11 Total credit 2 ‘
Course code MINOSACC2] Credit pattern [.-30 Hrs. )
e |
Course title Financial Accounting-I1 ‘
Course  |After completion of the course the students should be able to...... ‘
Outcome
COs: |
coO 1 Understand the concepts in accounting.
CO 2 Prepare ledger accounts, subsidiary books and trial balance.
CO3 Demonstrate calculations of Accounts of Professionals.
cO4 Prepare statements of accounts.
Tcachﬂ]_zg__
Module Content hours
ch:reciation -
Types (Straightline method & reducing balance method) problems |
of depreciation -5 .
MODULE | ‘
Final Accounts of sole proprietorship-
Introduction to final accounts of sole
rietorshi
MODULE Proprietorship »
11 =




.

Vi LE().»::\\
-‘\7.1\
D \‘ (,‘\ _
NE |2
o < : onrietorship
i . % - of sole proprietorshif
- F Problems on Final accounts of sole proj oo
r qnn‘}’[ LI ‘ Preparation of Trading Account, PR |
: s ) e / stments).
1 Profit and Loss A/c. Balance Sheet (with A E’l' (A L= —
{ - e |
Accounts of |
| |
.| Professionals
MODULE ‘ 75
i | Doctor, Chartered |
| |
|

AccountantReceipt
|

“ and Payments Receipt

and Expenditure

( Learning Recourses:

3-Gupta R.L. and Radhaswamy M — “Financial Accounting” Sultanchand |

‘ || Rcibrcncﬂ
and

| :| Books Sons. New Delhi. |
4-Shukla M.C. Grewal T.S. and Gupta S.C. — ‘Advanced Accounts S {
|

‘ | Chandand company, New Delhi,
5. Agarwala AN. Agarwal K.N.- ‘[Tigher Science of Accountancy” Kitab |

[ MahalAllahabad. !
6. Jain and Narang — ‘Advanced Accountancy” Kalyani Publications, New |
|

|

1
_J _ o Delhi. SN s B
IL_ ~ Semester } 11 I Total credit I 2 ol
|I Course code ‘ ~ MINOSMGT22 || Credit pattern ( 1.-30 Hrs.
Course title IMarketing Management - 11 I Matks: 50
E - |
Course  [After completion of the course the students should be able to..... |
I|()ulcmnc }
[COs: |
CO 1 Gain systematic knowledge of the behavior of customer and its importance. _"
(NN EH 2 ’(}ain knowledge of the CRM and its importance. _||
[ CO3 ‘Lcam different approaches marketing and learning. _i
ol |
| )4 an higher education and Research in marketing. [
e el
| Teaching
1 Module Content hours
{ Module |
! I | Consumer behavior — 7.5
Meaning and definition, scope and importance of

‘ consumer behavior, factors affecting consumer behaviors 1.Psycological
{ tactor, Social Factor, Cultural Factor, Personal Factor and Economic
Factor.




\- n .

Meaning and deflinition, scope and importance olfCustomer relationship

Module 11 | management, advantages and disadvantages ol customer relationship
management,

E-CRM concept. consumer modelling — the economic model, learning

~_model,psychological model.

Module 111 | Difference approaches of marketing —
Product Approach. ProductionApproach.
SellingApproach, Marketing Approach and Socictal
marketingApproach.
~ Environment — Micro environment, Macro environment

Market segmentation —
Module IV | Meaning and definition. scope and importanceof market scgmentation

basicfor market segmentation. Requisite of sound market scgmentation,

market segmentation strategies. target marketing, product positioning

**Practical — As per the requirement practical sessions will be arranged.

Learning Recourses:

MarketingManagement-Philp Kotler MarketingManagement

|| Reference

MarketingManagement-RajanSaxena

Books : s .

MarketingManagement—V.S.Ramswami&NamKkumari

MarketingManagement-WilliamJ.Stantion&Micahell. Ttzel
MarketingManagement- Sherlekar

MarketingManagement JosephGuilunam& Gordonpaul

Marketing Management - Dr.C N.Sontakki

4 Credit INTERNALMARKSDISTRIBUTION

T

Assignments 1Omarks

Case Study/ Hands on ﬁructiuc | ~ 1Omarks
Test/Viva/ I’rupnsu[ivfﬁ iﬁ;l'_{uig |11&|§_-_ x| ~ 1Omarks
Attendance -

Total

10 marks
. 40marks

Customer relationship management RO\
< \ §

'J
n

ﬁco AN
/ *}*/\3’
/ T/ Eq.._-!.‘ <
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4 Credit Natureof Question Paper for Sem-I'V '
Duration: 2Hours. Total Marks — 60
Instructions:-HAllQuestionsarecompulsory
2)Figurestotherightindicateful]l marks.
;' Question il | NatureofQuestion | Marks |
- == e
[Question No | Short Answers (Any 3 out of 4) f L5
QuestionNo?2 ' A) Essay type Question | L5
| OR
. | B)  Essay type Question
!OUUHHNHNU.? _/ A) Essay type Question | 5
I' OR |II
| / B)  Essay type Question |
r _. — % — —— ==
| QuestionNod J— Slnl't_N_o_ics('An}-ﬁoulofll} 155 ]
~ Total 3 60 |
— ‘_——___‘_———_L________|
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BBA Part - I, Semester: 11 as per NEP-2020 ::s'/ tll 4 \" 5\
Syllabus k<, &
Course Title : Business Economics (Macro)-11 \\_ A8/

Course Code : OECO0SECO21 o

Course Objective: To understand basic and important concepts ol Macro Economics

Course Outcomes
At the end of this course learners will able to
Interpret the concept of National Income with its importance and methods of

CO1

measurement.
CO 2 lllustrate the demand and supply of money.

CO3 Describe the interrelationships among different macro-cconomic variables.
CO4 Interpret components of public finance.

Marks-100 Lectures-60 ~ Credit-4
Module ! Content jiieaching | Credits
I . hours |

|

Introduction to Macroeconomics

1.1. Meaning and Scope of Macro Economics

1.2. Circular Flow of National Income - Five Scetor
Model of National Income i

1.3. Coneepts of National Income- GDP. GNP, NNP,
PCI, P1 & DI

14 National Income  Accounting -  Income.
Expenditure and Production Method _

Demand and Supply of Money

2.1. Functions of Money

11 22 Supply of Money- Constituents of Money Supply 1

23 Money Multipler |

2.4 Demand for Money- Liquidity Preference Theory !

Inflation and Business Cycles o |

3.1. Meaning and types of Inflation , |

32 Causes and remedies for controlling inflation ! 1 '

33. Meaning and Phases of business cycles

34 Theories of business cycle- Hawtrey's and
Schumpeter's theory

Public Finance

41 Meaning and Scope of Public Finance

42, Public Revenue-Tax and Non-tax Revenue- |

43. Public Expenditure- meaning and causes of its

increasing trends _
4.4. Public Debt and Deficit financing

N

N

n

]
—
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C s Referende (s
) '_( L[‘Lu : /B’uuks \

_A.h:'j;_, H. L. (2010), Macro Economics Theory and Policy, S. Chand and Company.

Branson William H. (1997). Macro Feonomics Theory and Policy, Harper Collins India Pvt. Lid
Crowther Geoffrey (1940), An Outline of Monev, Thomas Nelson and sons Ltd. London
Duescnberry James, S. Business Cycles and National Income. Georg Allen and Union London
Derburg and MeDougal (1976), Macro Economics, McGraw Hill Education, New Yark

]_)L"\\H K. K., (2006), Modern Economic Theory, S. Chand and Company.

Gupta G. S. (2008), Macro Economics: Theory and Applications, Tata McGraw Hill Education
Gupta 8. B. (2010), Monectary Economics. S. Chand and Company.

|i'~=r‘|.~r.!_n 1. L. An Outline of Monctary Theory, McDonalds and Evans Lid. London

Haberler Gottfried (1968) 1 heory of International Trade, William H odge and Company
Hanson Alvin H. (1949), Monctary Theory and Policy, McGraw Hill Publication

ngl.wn 1. L. (1970), Monetary T heory and Practice, MeDonalds and Evans Ltd. London

Hicks U. K. (1968), Public Finance. James Nisbet

. and Comp. London
Lindauer John (2012) Macro Economics, 4th |

: _ _ A1 Univers Inc. Bloomington USA
linghan M. L. Macro-Economic Theory, Vinda Publication Pvt. Lid. New Delhi

Semester ] n

ful:ﬂ'crcd_il B = 2
Course code SECOSLAW2] Creditpattern | 130 Hrs. ‘
Course title Fundamentals of Law Marks: 50 |

Course Outcome COs:

Module

After completion of the course the students should be able to.. ..

(6!

Know the Philosophy of Ru';l-r;ngs&-_lawthrmigh sources,

e ——

_ cO2 | Understand Basics of Contract Act till remedies of Breach of Contract

CO3 | Explain the Sale of Goods Act

C04 _ Describe Tax Laws wn_h Classifications.

Teachinghours

Content

MODULE | | India — Classification of Courts in India - Meaning and

M

Introduction to Business Law
Meaning and Philosophy of law — Objectives of law — sources
of law — Classification of law — Justice Delivery System in 75
Sources of Business Law.
]

The Indian Contract Act,1872.

Definition of contract — Essentials of valid contract -
Classification of contract — Consideration — Capacity of
parties = Free consent — Void Agreements — Performance 75 |
i of contract — concept — Essentials for Performance of : |
Contract '

ODULE
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Subject:-1T-

Applications Tools & Technology in business -11

Course Code: SECOSMGT22

Semester: 11

-
\\\\

Teaching Scheme: 30 [+ 15p

Credit:2

ESE Marks: 50

Course | After completion of the course the students should be able to. ...

Outcome

COs: |
|

O Understand ( omputer based accounting system Income tax and GST Systems

CO2 Understand Computer-based Audit techniques

CO3 Understand and Analyse To make aware of Computer based Business Data Analytics

CO4 f Sy "

Understand

and Analyse various types of Systems and ERP Systems
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| g ' '..
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T'll '.-\' ":’\:’ / ”rjai
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4—‘\ J-—-—-"m' u“;;."f
Sr. No Content iy
Unit-1 Introduction to Accounting and Taxation Packages:
Presentation of vouchers. and invoices, Maintenance of inventory records, R
Maintenance of accounting books and final accounts, and financial report generation,
Practical using tally accounting soltware
Introduction to Government Taxes (TR, GST, Other Laxes, E-way Bill ete, Jand
their submission through various tools Like Winman, Taxman et
Unit-2 Computer-Assisted Audit Techniques
Introduction to CAAT Data Analysis and Audit Techniques, Introduction to [dea h
and Exccel as an Audit tool.
Unit-3 Introduction to Business Data Analytics and Al Tools
Use Need Significance Applications of Business Data Analysis adyvantages and

limitation of business data analytics. Power - Bl and use of power Bl For Business
Data Analytics

Al:-Role Use Need Significance Applications of Business Data Analysis advantages
and limitation of Al in Business Management use of Al Tools like Chat-GPT,
Microsoft Co-Pilot . Deep-Brain, Jasper, ChatBot, and resent Al tools (o simplily
using operations
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\ | Unife ,-iav‘urmluctinn to Systems

A IPS.AOS.MIS.ESS.DSS. GDSS | o o )
[=d M1 ERDP -Introduction to ERP: various business functions and Delining ERP, Origin and
\ccdihrnnl;l-ll‘s_\atcm.Bcnct'nsoiimERPS_\'ﬁIcm.Rmsonstbnhc(immhoﬂ?RP 8
Market.ReasonsfortheFailurcofERPImplementation:RoadmapforsuccessfulERP
implementation

Refrence Books:-

. Fundamentals of Computer by P.K.Sinha
- Computer Today—Asunder
- Computer Application in Business(Himalaya Publication)
MS Office BPB Publication
1T Infrastructure &Management by Manish Mahajan
- Information Technology: Peter Zorkosky.(East-West Press)
- Business Process Reengineering byR. Shrinivasan
- Enterprise Resource Planning— 111 Edition. byAlex is Leon/ Tata McGraw-Hill

9. The Anatomy of Cloud Computing by CSV Murthy(Himalaya Publication)
List oftutorials:

L P —

oy kn

g =

' S_ir_._‘i(_)_._'_;__,-\i:_uneofTutorial ~ [ Unit No.
Assignment on Computer base Accounting Tool - | 1

| Assignment on GST and TR l
| Assignment on Computer base Auditing Tool 2
| Case Study/Role Play Computer base Auditing Tool/ 2
Assignment on Computer base Business Data Analytics 3
Casc Study/ Role Play Computer base Business Data Analytics [ 3
4

4

J—‘M | —

L4

-

~1

. Assignment on ERP
| 8 Case study or Activity on ERP

INTERNALMARKSDISTRIBUTION

Hone assignments | 02 marks |

Case Study
Test/Viva
Attendance
Total

()2 marles

| marks

S marks
10marks

Nature of Question

Paperfor Sem- IT Duration: 2 Hours. TotalMarks—30

Instructions: - 1) All Questions are compulsory 2) Figures to the right indicate full marks.

. Question [ _Nature of Question Marks
QuestionNo | 'Short Answers (Any2 out of3) o |
QuestionNo2 A)  Essay [)g_;{t: Question 10

B)  Essay type Question

QuestionNo3 Short Notes(Any2outof3) 10

l Total 30




VivekanandCollege, Kolhapur(Empowered Autonomous)
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B.B.A. Part |
AEC: Business Communication
Course Code: ALCOSENG21
Svllabus from 2024-25
NEP 2020
Credits: 2 Theory: 30
Semester 11
Course OQutcomes:
After completing this course the students will be able to:

[. Distinguish between rehearsed and spontancous speeches.

conferences.
3. Equip themselves for delivering impactful presentations.
4. Prepare themselves for participating in group discussions.

=/ ESTD \=»
JUNE ’

a2\ 1

o ——
LT B 7
e o

Internal: 20

2. Comprehend the components required for organizing and hosting seminars and

Module ; Hours | Credits |
Title |
No .
| |
s gide ot (|
A) Oral Communication
-Nature and scope of Oral Communication - :
-Speech: extempore and prepared speeches -
-What is Listening and significancc of Active
listening.
Module
111 B) Presentation Skills |
-Group Discussion: Stages and preparation ,
|
-Presentation: Preparation, Dos and Don’ts
Principles of effective presentations.
Employment Communication: ‘
Module IV y [
C) Job Application Letter
) s e |
al Deparinenl of BE
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064 /- ;I -Writing Bio-data, Resume and C.V. d
/I_T E
S~/ :
i D) Interviews

-Preparation of Interview |

-Most probably asked questions during a job
interview.

References:

I.Media and Communication Management - C. S. Rayudu - Himalaya Publishing House, Bombay.

2. Media and Communication Management - C. S. Rayudu - Himalaya Publishing House, Bombay.
3.Business Communication-Prakash Herekar

+.Business Communication (Principles, Methods and Techniques) Nirmal Singh - Deep & Deep
Publications Pvt. Ltd., New Delhi.

5.Business Communication - Dr. S.V. Kadvekar, Prin. Dr. C. N. Rawal and Prof. RavindraKothavada
Diamond Publications, Pune.

6.Business Correspondence and Report Writing - R. C. Sharma, Krishna Mohan - Tata McGraw-Hill
Publishing Company Limited, New Delhi.
7.Business Communication -Smt. LeelawatiPatil, Kumar Prakashan

S Elements of Business Communication-P. R. Chadha& Sangeeta Magan, International Book House
Pvt. Ltd.

9.Business Communication (Principles, Methods and Techniques) Nirmal Singh - Deep & Deep
Publications Pvt. Ltd., New Delhi.

10.Business Communication - Dr. S.V. Kadvekar, Prin. Dr. C. N. Rawal and Prof. RavindraKothavade
- Diamond Publications. Pune.

11.Business Correspondence and Report Writing - R. C. Sharma, Krishna Mohan - Tata McGraw-H’iIﬂ
Publishing Company Limited, New Delhi.

12 Business Communication -Smt. Leelawati Patil, Kumar Prakashan

13.Elements of Business Communication-P. R. Chadha&SangeetaMagan, International Book House
Pvt. Ltd

14 Business Communication -N. S. Pradhan, Himalaya Publishing House




“ \
VivekanandCollege, Kolhapur(Empowered Autonomous)
B.B.A. 1 (SEM I) Business Communication |
NEP2020
Semester End Examination Pattern
With effect from 2023-2024
_Fu_pel' | Title of the papL;r Course Code | Semester " Continuous
[ End ' Internal
[ Number Examinatio | Evaluation |
i Marks
E AECOSENGI1 | 30 @m0 |30
Business
Communication |
= el Nl — = e e T — >
(11 Business AECO05ENG 21 | 30 20 50
Communication I1 i
| | S TN
B.B.AT (SEMI)
Business Communication |
Continuous Internal Eyaluation
Internal Evaluation _\ITI_Ls |
Home Assignment/ Open Book Test/ Tutorial/Unit S - ‘
Test/PPT presentation/project/group discussion E |
|
| Q.No Sub. Types of Question | Based on - Mar
Q. _ ks
Q.1 A Broad answer type question. Module | 10
OR
B [Broad answer type question. .
Q.2 A Draft Notice, Agenda Module [l | 7
OR ‘
B Minutes of the meeting. |
!
Q.3 A Write Business letters. Module 1 | 7 i
OR - |
B Write Business letters. e e . |
Q4. A Write Short notes. ( Any 2 out ol 4) Module land | 6 |
[ ‘

Ll
Depgriment of BR A
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BoRiE \“‘\ BBAI (SEMII)
NINE c | L
l’-f 3/ :'”f Business Communication 11
S i :: . ; . ol
AN /\’?‘")/ 3 Credit Continuous Internal Evaluation N
-..\ -f‘};‘.‘,_,?_r}-;‘ g 0\"!:’ -

T Tnternal Evaluation Marks

' Home Assignment/ Open Book Test/ Tutorial/Unit Test/PPT | 20 |
presentation/project/group discussion

2 Credit Pattern of Question Paper

Theory - 30
Q.No | Sub. | - S

~ Types of Question ' Basedon | Marks
e e _
‘ Q.1 | A ||}31'0:-\d answer type question. Module I11 10
| OR
- | Broad answer type question,
| | B |
( Q2 | A | g Module TV 7
| ‘ Write a Application letter.
| OR
.| B |! Draft a Resume. |
| Q.3 ] A \ Drafting a Spcech. Module T11 7
l OR
\ ‘ B ! Prepare a Group Discussion.
Q4 A |Write Short Notes Module TTI 6
[ - o _ _ and IV J
2 Credit INTERNAL MARKS DISTRIBUTION
l Assignments Od4marks
Case Study/ Hands on practice ‘Role Play 04marks
Test/Viva 2marks
Attendance 10 marks
Total 20marks

4|

Depgrtment pf RRA |
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2 Credit Nature of Question Paper for Sem-I1 JUN ) 'u’
Py 4 N i " e - .r,:_;..';
Duration: 2Hours. I'otal Marks — 30 N 7/
) . . : N ""‘J;Jl“._";'f/ 8
Instructions:- 1)AllQuestionsarecompulsory N
2)Figurestotherightindicatefull marks.
\ Question NaturcofQuestion : Marks |
Question No 1 Short Answers (Any 2 out of 3) 1Y
QuestionNo2 A)  Essay type Question/Case study 10 .
OR
B)  Essay type Question/Case Study
_QucslionNo4 Shortchs’_{Any?.mllntfﬁ 0, B | Y
Total 30 ‘
Financial & Cost Accounting NATURE OF QUESTION PAPER
B.B.A. I YEAR
Duration: 2.30 Hours Total Marks — 60
Instructions: - 1) All Questions are compulsory
2) Figures to the right indicate marks
Question Nature of Question 3 Marks |
Question No | Problem 15 !
OR |
problem ‘
—_— — - |
Question No 2 Problem |5 |
OR -
problem i
ﬁlcsti(m No 3 Essay type Question ) 5 15 Ii
OR '
Essay type Question P e
Question No 4 Short Notes ( Any 3 out of 4 ) 13
Total - ] I 00

10

4 Credit Internal Marks
INTERNAL MARKS
Home assignments

Tests

40 marks
20 marks

20 marks

Neparlnent pf

e A
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o B.B.A. Program Outcomes (POs): \

PO1: Disciplinary Knowledge: Graduates will gamn in-depth understanding in their speciiic
major or discipline, mastering the foundational principles and theories. as well as ad vanced
management concepts. Execute strong theoretical and practical understanding developed from
the management specific programme in the various strolls of lifec.

PO2: Communication& Negotiation Skills: Many programs emphasize the ability to
communicate effectively, both orally and in writing. Graduates may learn to present complex
information clearly and briefly, write detailed reports, and collaborate & negotiate effectively
with others.

PO3: Leadership & decision making Skills: Graduates will develop Leadership 7 &
decision making skills for effective dealing.

PO4: Ethics and Professionalism: Graduates may learn about the ethical and professional

standards in their ficld, and how to apply them in professional and practical situations with

cthical and legal insights

POS: Problem-Solving Skills: Graduates will learn to use their knowledge to identify,
analyze, and solve problems related to their field of study.

POG6: Analytical Skills: Graduates will gain the ability to collect, analyze, interpret. and
apply data in a variety of contexts through project work.

PO7: Research Skills : Graduates will have angle for data analysis and design strategies and

draw conclusions. They might also learn to review and understand academic literature.
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I'eaching and Evaluation scheme (‘( = 2
Three/Four- Years UG Program B\ /)
. v \%‘.-.._,___-’ "D‘\ :
Major Management Minor Accountancy N RO AR
Second Year Semester-11T1 & TV
. ‘ et Examination Scheme and )
Course Collosicode CoirseN: Scheme Marl [ Course
ABbr ‘ se¢ code ourse Namw | l"lUIirbf'f\'L'Lik Marks ___'('rudith
| TH| PR | ESE| CIE | PR |Marks|
Semester=T11T
— = o REIEETE
DSCV | DSCOSMGT31 (Strategic Management |y SN |40 - | 1o | 4
' l 0 [
DSC VI DSCO5ACC32  [Management A/C- | 4 - 60 40 | 100 |4
DSC VIl | DSCosmGr33 | Human Resource Mgt-If 5 e 30 l 20 .| oso 2
——— — = I | ! ——
MIN V MINOSACC3] Cost Accounting 4 < 60 | 40 ~ 100 4
OEC- 1l OECOSMGT3 Slﬂlls}lcail ]'tl'chmques 5 1 0 a0 | .| 30 3
for Business
SEC- |V SECOSLAWS31 Corporate Law-[ 2 - 30 20 | - STol
Yioial marketing | e
AEC-II AECOSMGT3 1 Drg el marketing > . 0 | 20 - | so :
&business start-up-I11 e
VEC-I[ VECOSENVT3I Environmental Studies J B 35 15 - S )
Total (Semester-111) |22 - 335 | 215 | s50 | 22
|
Semester-1Y
= |Production& Operation. i
DSC VIII DSCOSMGT4I 4 5 60) 40 - 100 4
Mgt
2 | pscix | Dpscosaccsr [Management A/C- | 4 - 60 | 40 = 00 | 4
DSC X DSCOSMGTAS Human Resource 3 s . — ) o ﬁ :
: Ei ®  Management-1I ' - : .
MIN VI MINOSMGT41  |[E-Commerce 4 f - 60 40 - 100 4
e Statistical Techniques X a > '_‘
OEC- IV OECOSMGT41 i i 2 - 30 20 - 3() 2
for Business |
~ Statistical tech for '
SECOSMGT41
SEC-V Research 2 . 10 ) ) 5() ! 7
SECOSLAW42 Corporate Law-II B 7
F-Retat anage !‘3(.
Fec e | aEeosMemiy || Bl Managomeni & - 30 | 20 2ol 0 4 2
E-Governance |
VEC-III VECOSENV41 Environmental Studies | 2 - 35 15 30 2
Total (Semester-1V) | 22 - 335 | 215 550 | 22
: Cumulative Total (2™ Ycar){ 44 [oi= | 670 | 430 - 1100 '| 44
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\n / CBCS. Scheme
\:n. 2/ Vivekanand College, Kolhapur (E mpowered Autononious)
S——— B.B.A. Part-11 Semester-111 (CBCS)
Syllabus_NEP (w.e.f. June 2024)
Semester - | 11 [ Total Credit
fie ! | S5 W
Coursecode Creditpattern 1.-60 Hrs.
Coursetifle l Strategic Management Marks | 100 |

Course Objectives: The course is designed to cover fundamental issues with regard to
corporate and business strategy. and the implementation and process aspects of strategic
management.

| = 5 : T
‘Course Outcome: At theend ofthiscourselearnerswillable to

| Understandtheor ganization 'svision, mission, examineprinciples,techniques
andmodelsoforganizationaland environmentalanalysis.

cO2 | DescribeStrategyformulationandimplementationsuchascorporate gover nanceand
business.

COl1

__CO 3 | Understand the Organization’s Strategics types and Analysis

'I CcO 4 " Understand how to Evaluationand control Strategies

| [ Teachi

- 5 caching

Module Syllabus 8
hours

lutroduction of Strategic Management: Concept of \
mission. Vision,Objectives,Conceptofstrategy.importance of 15
strategy, Levels of strategy, strategic management

| l process-DifferentPhases |

Environment Analysis: concept and characteristics of

environment, Components of internal environment, SWOC, 15

1 3 : ;
‘ Compone atsofexternalenvironment, PESTELFramework- |

Porter’sFiveForceModel. \

StrategiesTypesandAnalysis:
Corporate Strategies: Stability strategy, expansion strategy.
| 11 rclrenchmentstratcgy-advamagcsanddisadvantages,(‘,nmpctitive

| strategy: Cost Leadership. Differentiation and focus Strategy-

Types- advantages and Disadvantages
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Strategick valuationandControl; f
cpickvaluationandControl: &/
e’
Strategiceyvaluatnon: importunce, Problems- Benchmarkingfor o s

Strategy evaluation
v Strategic control: Types and techniques of strategic control, )
! operationalcontrol-managingstrategicchange-types.mechantsm
Cand process of managing strategic change-strategy in global
| environment-social&environmentsustainabilityissuesin
| strategicmanagement. Iriplebottomline-Role ofDitlcrent

Strategists-Contemporarypracticesofstrategic management. ,

LearningRecourses

I

Reference I. GregoryG.Dessa ndG.T.Lumpkin-StrategicManagement, MeGrow - [1l]

Books education 2002

2. JohnA.PcarceandRichardBrademRobinson-StrategicManagement-
Formulation, Implementation & Control, Irwin/Megrow-[Till, 1997

3. FredR.David-StrategicManagement,Merrill, 1991

4. CharlesW.LHillandGarethR.Jones-StrategicManagement Theoryan

integrated approach, Houghton Miffin, 2007

11 Totalcredit |2
DSCOSMGT33  |Credit pattern L-30Hrs.
Human Recourses Management -1 Marks S0

i @h'“'--rgggﬁ;gcﬁmz Attheendofthiscourselearners willable to...

col  [The objective of the course is to help student learn and understand HRM.

COZ | To understand challenges of International HRM and to apply them in business
organizations

CO3 | The objective of the course isResource Planning Process

-~

C04 To understand recruitment &SeclectionProcess
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MODLULE |
| Human Resource Management(HRM)- 7.5 |
| Meaning .Objective , Features of HRM, Scope of HRM . Importance of HRM, ‘
Characteristics HR Manger, Funetions of HR Manger.
Human Resource Planning
OB TLE .\1c.m|ng Impol'll;mcc & Factors allecting Human Resource Planning. Human 7.5
. il{csourcc Planning Process.
| |
MobUl E | International HRM: | '
1 Concepl, importance, challenges of [nternational HRM. emerging trends in i)
HRM. impact of globalization on HRM
S SRR =
MODULE chcruitmcm & Selection
v Sources of recruitment, Factors alfecting recruitment& Process of Selection . 7.5
Selection- Meaning, purpose and process of selection.

**Practical-Practicalsessionwillbearrangedaspertherequirement

|Lcarninchcourscs
| | Reference [Human Resourse Management and Industrial Management — _
' Aswalhappa

| Books P

Human Resourse Management — S.S. Khankar Human Resourse
Management -BiswajeelPalnaya

CourseOutcome:: It isexpectedthatthestudentsshouldbeableto:

CO1  |Interpret the concepts of Human resource management and HR manager

€02 [To get knowledge about Human resource planning

CO3  |Describe the Eoncn—:ms of Recruitment and selection
04 [lustrate International HRM and clﬁ_i_l_c_ngcs of International HRM

J =
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| MIreR £ 1 o |
|L oursetitle Human Recourses Management -11 Marks S0
CourseObjective: Attheendofthiscourselearners willable to... I
COl1 The objective of the course is to help student learn and understand HRM.
=00 —— e oy R =
CO2 To understand Traditional and Modern methods
CO3 The objective of the course is understand Variable E;b:_‘n_pél{:;;nion g
CcO4 To understand Industrial relations Ny
‘ Teaching
Module Content hours
MODULE - 'S IR _
I Performance Appraisal- 7.5
Meaning, Objectives, Importance and Advantages of Performance
Appraisal. Traditional and Modern methods.
Promotion &Transfer -
Meaning & Definition, purpose and benefits of Promotion. Meaning & Definition, 7.5
MODULE purpose and benefits of Transfer, Types of Promotion and (ransfer.
11
MODULE Compensation Manageme_nt- » _ L
1 Components of Remuneration, wage & Salary levels, Variable compensation, ‘ /<5
incentive schemes ‘
Employee relations - '
MODULE i . o : - . 7
v Industrial relations. meaning. role of government, management and trade unions. | 2=
industrial disputes.

**Practical-Practicalsessionwillbearrangedaspertherequirements.
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| | | Reference | Human Resource Mdna"umnl — Jan [%mldm.\ wce and | len
| Holden Human Resource Management S.S. Khankar
| Books

| Human Resource Management _BiswajeetPatnayak Human
| Resource Management and Industrial Management =
Aswathappa

Management of Human Recourse — R.S. Diwivedi

[
| CourseOutcome:: It isexpectedthatthestudentsshouldbeableto:

Col |‘U nderstand the concepts Performance appraisal

CcO2 \'1 0 get know]cdu, about Promotion, Transfer, and Demotion

- CO3 |Dc~.u ibe the concept of composition management

Co4 |Hlusn'£uc F!T'I]')lﬂ}-’t"c relations
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Statistical Techniques for Business, SEM TII
SECO5LAWA42

Course Outcomes:
CO| Use various graphical and diagrammatic techniques and interpret.
CO2. A set process data, characterize the process behavior using descriptive statistics.
CO3. Compute correlation coefficient.
CO4 Compute regression coefficient.




fl ‘Module | ' Title

Module —1 Introduction to Statistics: ‘ et o
[ Mecaning of® Statistics, Scope of Statistics: In  Industry,
Economics. and Management Sciences. Meaning of primary and
secondary data. Frequency and Frequency Distribution.

1.2 Construction of Histogram and Ogive Curve, Frequency curve

and Frequency polygon. Numerical examples. i

1.3 Meaning of MCT. Requirements of good MCT. Definition:
Arithmetic Mean, Combined A.M., Median, Mode, Quartile. I
Meaning of Dispersion. Requirements of good Measure of]
Dispersion.

1.4 Absolute and Relative Measure of Dispersion.

Definition M.D., S.D. and their relative Measures.

Variance, Combined Variance, C.V. Numerical !
Examples.

un

Module -I1 | Analysis of Bivariate Data
2.1 Concept of bivariate data, scatter diagram. Concept

of correlation, positive correlation, negative

correlation, cause and effect relation 15
2.2 Methods of Studying Correlation: i) Scatter

Diagram. 11) Karl Pearson’s Correlation Coefficient. |

iit) Spearman’s Rank Correlation Cocfficient, '
Interpretation of r==1. 0. | and numerical problems. |

2.3 Concept of Regression

Regression Coefficients and Equations of Line of Regression. |

(Statement only) ,
2.4 Properties of regression coefficients (Statement only). |

Numerical Examples. '




Statistical tech for Research, SEM A%

SEC0SMGTH41

Course Outcomes:
COl. Use various Sampling methods.
(' O2 Concept of parameter.

CO3 Set up the null and alternative hypotheses correctly.
CO4 Choose the appropriate test statistic

‘ Module

Title | Periods

‘ Module -1

Sampling methods and basic concepts of testing hypothesis
|.1 Definitions of Population, Sample, Parameter, Statistic,
Need of sampling. Sampling versus complete enumeration and
introduction to Simple Random Sampling method.

1.2 Simple Random Sampling with and without replacement,
Selection of random sample.(SRSWR, SRSWOR. Stratified
random sampling, Systematic sampling)

1.3 Introduction to test of significance, Null and Alternative
IMypothesis. Types of errors, One tailed and Two tailed test,
1.4 Degrees of freedom, Level of Significance. Critical region.

(15

)

[ Module - 11

Testing of hypothesis

3.1 Steps in testing of hypothesis, One sample. Two sample.
Paired *t’ test.

3.2 *U test for testing significance of correlation coefficient.

F test for testing equality of variances.

3.3 Chi-square test of goodness of fit, Chi-square test of
independence of attributes in 2 »2 contingency table.

3.4 Numerical Examples.

2 Credit
INTERNAL MARKS DISTRIBUTION

Assignments O4marks

Case Study/ Hands on practice /Role Play 04marks
Test/Viva 2marks

- Attendance 10 marks

I Total 20marks
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2 credit Nature of Question Paper for Sem-11 \q“:_’wﬁ-ﬂ;‘;"
Duration: 2Hours, Total Marks — 30
Instructions:-1)AllQuestionsarccompu lsory
2)Figurestotherightindicate full marks.
- Question ___ .NatuEquu;s_t_im_] = _| ~ Marks
ARSTRN Short Answers (Any 2 out of 3) e, |
IQLICStmnNoz A)  Essay type Question/Case .mld? el 2 “ 0 |
OR
B)  Essay type Question/Case Study |
QuestionNo4 ShortNotes(Any2outof3 o e~ S | 10 |
| Total s M 30
4 Credit
INTERNAL MARKS DISTRIBUTION
Assignments 10 marks
Case Study/ Role play/ Proposal writing 10 marks
Test/Viva/lTands on Practice 10 marks
Attendance 10 marks
Total 40 marks
4 Credit Nature of Question Paper for Sem 1
Duration: 2.30 Hours. Total Marks — 60
Instructions: - 1) All Questions are compulsory
2) Figures to the right indicate full marks.

Question Nature of Question | Marks
Question No 1 Short Answers (Any 3 out of 4) 15
Question No 2 A)  Essay type Question / Case Study 15

OR
B)  Essay type Question / Case Study | |5
Question No 4 Short Notes (Any 3 out of 4) | |5
Total 60

| Semester || 11 |' Total credit 2 |
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SECOSLAW3T | Credit pattern
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Corporate Law -1 ‘ e

CO
|
CcO

—

Course Objective: At the end of this course learners will able to...

‘ To help students 10 learn and understand Corporate Law.

| To understand the challenges of Corporate Laws and to apply them in business
| organizations

The objective of the Corporate Sector

To Analyze management, control. remedies. and regulations

Modul
¢

Conte
nt

Teachi
ng
hour
s

MODL
LIe
I

The Indian Contract Act, 1872 (General Principle), The Indian Contract
Act, 1872 (Special Kinds of Contract)

A. The Indian Contract Act, 1872 (General Principle): Historical
Background of Indian Contract Laws. Definitions of Contract, Essential
element, Kinds of Contract, Offer and Acceptance, Capacities of Parties, Free
Consent, Consideration & objects Discharge of Contract, Remedies for Breach
of Contract & Certain relations resembling those created by contract (Quasi
Contract)

B. The Indian Contract Act, 1872 (Special Kinds of Contracts): Concept &
Nature of Indemmnity. Guarantee. Bailment, Pledge and Contract of Agency.

>

MODUL
L
[

THE SALE OF GOODS ACT, 1930 AND THE INDIAN PARTNERSHIP
ACT, 1932:

A. The Sale of Goods Act, 1930: Contract of Sale of Goods, Concept & its
essentials, Sale and Agreement to Sell, Conditions and Warranties, Performance
of Contract of Sale. Unpaid Seller & Rights of Unpaid Seller.

B. The Indian Partnership Act, 1932: Nature of Partnership, Mutual
relationship between Partners, Incoming and Outgoing of Partners. Registration

& Dissolution of Partnership.

**Ppractical-Practical session will be arranged as per the requirements.

15

Course Outcome:: It is expected that the students should be able to:
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/ | COl1 Analyze the concepts of Corporate world with related to Different Actsh ~\L‘/\\::’,»"
: . . N = ——— 0 e
y CcO2 Analyze the Knowledge related to corporate control. and regulations 8
i L CO3 Analyze about management and affairs ot Company
CO4 Analyze National Corporate Law and challenges. ‘
| !
LearningRecourses
[ 1 Referen | Dr. Avtar Singh, Company Law. Eastern Book Company
Ramaiya, Guide to the Companies Act, Wadhawa Book
ceBook : 3 € Companies Act. Wadhawa Boc
| Company
S K.R. Chandratre, Company Directors, Bharat Law House

Dr. Shripad ShridharDesai & Adv. Viraj Hanmantrao Kadam.
Business Regulatory Framework — [ & [T, S.S. Law
Publication

INTERNAL MARKS DISTRIBUTION

Assignments 10 marks ;
Class Test 05 marks
Individual Assessment 05 marks
Total 20 marks

Nature of Question Paper for Semester 1T & 1V
Duration: 1.30 Hours. Total Marks — 30
Instructions: - 1) All Questions are compulsory
2) Figures to the right indicate full marks.

Question Nature of ] Mar |
Question | ks |
Question No | Short Answers (Any 2 out of 3) } [0
Question No 2 A)  Essay type Question ' 10
OR ‘
B)  Essaytype Question
Question No 4 Short Notes (Any 2 out of 3) ] L()
Total 30

J_Sm J A% | Total credit [ A I.
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Course Objective: At the end of this course learners will able to...

CO To help students to learn and understand Corporate Law.
] 1= e
(20 lo understand the challenges ot Corporate Laws .
I e S i : : -
: (10 | To know various laws for Corporate Business
| : ’J
CcO To apply them in business organizations

1

[t = LD Achhtib Teachi

Modul Conte ne
=
e nt hour

MODLU
1‘:*‘ Company Act, 2013, Limited Liability Partnership(LLP) Act, 2008, The 15
Insolvency and Bankruptey Code 2016
A. Company Act 2013: Meaning. features and Types, ol companies.,
Incorporation of Company. Managerial Personnel their role & responsibilities,
Shares. Debentures its types and rights of holders, Dividend, Company
Meetings, Winding up of Company.

B. Limited liability Partnership Act, 2008; Nature and Salient Features of
[ 1 P. Incorporation of LLP. Limitations of hability of L1.P and Partners,

Winding up and Dissolution. Difference between Partnership and LLP.

C. The Insolvency and Bankruptey Code, 20162 Nature and Scope of the Act,
Composition of 1BBI and its Powers and Functions.

SEBI ACT. NEGOTIABLE INSTRUMENT ACT, IPR AND CYBER

LAWS:

.\l()l‘n.'-l- A. The Security Exchange Board of India Act, 1992: Meaning of Securities,
ﬁ Role. Powers and Functions of SEBI, Listing and Trading of Securities.

B. Negotiable Instrument Act, 1881: Meaning and Features of Negotiable

Instrument, Kinds of Negotiable Instrument, Dishonor of Cheque-consequences

& Legal remedy.

' C. Intellectual Property Rights: Patent, Copy Right, Trademark and Industrial

Desig.

‘ D. Cyber Crimes: Nature and scopc, Offences and Penaltics

|

**practical-Practical session will be arranged as per the requirements.

. Course Outcome:

:

. It is expected that the students should be able to:

oncepts of Corporate world with related to Different Acts.

TC(H [ Analyze the ¢
{ 1
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CcO2 Analyze the Knowledge related to corporate control. and regulations ’,} ‘| ’ :f_.}
- f - ' 75 )
co3 Sios , oyt
3 Analyze and understand the challenges of Corporate Laws. \"itv'«\""- >
CO4 Analyze and apply them in business organization

| LearningRecourses

1 Referen | Dr. Avtar Singh, Company Law, Eastern Book Company

| :
Ramaiya, Guide to the Companies Act, Wadhawa Book

| ceBook | > ya, € o the Companies Act, Wadhawa Boo

Company

S | K.R. Chandrawe, Company Dircetors, Bharat Law House

Dr. Shripad ShridharDesai & Adv. Viraj Hanmantrao Kadam,

Business Regulatory Framework — I & [I, §.§. Law

‘ ‘ Publication

Subject: -Digital Marketing and Business Startups

Course Code: AECO05MGT3I Semester: 111

Teaching Scheme: 30 L+ 15 P Credit; 2

Evaluation Scheme: 30+20=50 ESE Marks: 50

Course Description:The objective of the course is to understand the concept
identify the required stratcgic resources and entrepreneurial strategies in deve

of a start-up.
loping

entreprencurship competencies. Also. the new age digital technology to perform

marketing and promotion of various products and services of established and
business startups with help of digital marketing.

Course Objectives: The aim of the course is to introduce students to:

new

| | To Impart the Knowledge of entreprencurship and startup

{80

To Able to prepare various strategics for startups

3 | To Able to prepare new Business proposal or Reports for startup

To make aware of digital marketing

Course Outcomes (COs):

At the end of the course, the student should be able to:
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\ia 1 /.’&nm_\-xu and identify the needs forinnovation incubation and
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yorimplementation of startup

2 Able to Createvarious technological use and strategies for startup
3 Able to create Business Reports or proposal for startups '
|
- — = = |
4 Analyse.identify and use of Digital Marketing for business success

Course Articulation Matrix: Mapping of Course Qutcomes (COs) with Program Outcomes (POs)

ourse Title: Digital Marketing and Business Startups Semester: 11l

ourse Code Year; 2024-2025 (Proposed)

Definition of startup and Concept of Entreprencur - Features - Types -
Functions - Entreprencurship - Characteristics - Evolution -
Entreprencurial process - Dimensions and Paradoxes - Attributes of
Strategic Resources - Approaches - Social Entreprencur - Women
Entrepreneur - Role of entrepreneurship in economic development -
Constraints for the growth of entrepreneurial culture

Schematic of the New Venture's Environment - Processes of Business
Environment Analysis - Political, Governmental, Stakeholder,
Technological. Macroeconomic, Socio-demographic, Competitive and
Competitor Analysis - Elements of Business plan - Feasibility study -

ourse POL | PO2 | PO3 | PO4 | POS | PO6 | POT | PO] | POY | POTO | POLI | POI2 | PSOT | PSO2 | PSO3 [ BTL
Juteaimes
CC)s)
Program
Luteomes
POIs)
l 2 O R s [ 1 2 2 3 3 2 ! 2 1l
2 3 o [N S N | 1 | 9| 3 3 3 2 2 2 |
3 | 2 1|3 I | I | 2 2 3 2 2 2 2 Vi
4 > 2 1 o 1 3 l [ I l i 2 2 2 2 v, Vi
200 (225|200 2000175 [ 175 tool ool 175 | 200 | 250 | 2501 20 1.75 | 200 [1.987
Sr. No Content Hrs
Unit -1 [ntroduction to Business Startups
8




Critiquing the plan - Formalities and procedures in registration of a

a
f'
\

of report — Marketing strategies. Start-up success stories.

business - Regulatory norms and legal aspects - Format and pn..mmuon' i

Uit =2

Digital-Business Start-up and Strategies

E-business Start-ups: - Definition, Components of e-business Start-
ups, Concept, Tools, Business model Canvas, Study of innovative
ideas converted to new start-ups. role of IT and Ecommerce as a (ool
for new start-up, Ecommerce a tool for new age business mode. case
study of some digital business startup.

Business Models and Strategy - Entry Wedges - Resource-Based
Strategies - Information Rules Strategics - Strategy and Industry
Environments - Crafting and Evaluating Strategy - Entreprencurship
competencies - qualities of a successful entreprencur - Entreprencurial
traits - Developing competencics - Tools of assessment - Institutional
Framework - Role of SSI Sector in the Economy - Failure, Causes
and Preventive Mcasures - Turnaround Strategics.

Unit -3

Managing New Venture and Financing

Preparing for the new venture launch - new venture expansion strategices -
Venture Capital and Angel Investment - Importance and Benefits -
Sources of Investment - Role of Central Government and State
Government in promoting Entrepreneurship - Introduction to various

incentives, subsidies, and grants - Export Oriented Units - Fiscal and Tax
concessions.

Institutions supporting the small business enterprises: Central level
institutions, state level institutions, other agencies. District [ndustries
Centres (DICs) - Industrial Development Corporation (IDC) - State
Financial Corporation (SFCs) - Small Scale [ndustrics Development
Corporations (SSIDCs) - Khadi and Village Industrics Commission
(KVIC) — Technical Consultancy Organisation (TCQO) - Small Industrics
Serviee Institute (SISI) - National Small Industries Corporation (NSIC) -
Small Industries Development Bank of India (SIDBI) - NBFC's in India
Role of MSME and DPIIT for new start-up.

Unit-4

Digital Marketing

Steps in building an e-business application - Online web site design 1o
promote online sales of a product or service - Use of free resources for

designing promoting website.

Search Engine Optimization (SEQ) Services
£ P

=2 . ynade
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— | Web Analytics & Reporting Services

8¢arch Engine Marketing (SEM) and Pay Per Click (PPC) Services

y

F\

Display Advertising (Banner Ads) Services
Email Marketing Services

Social Media Optimization (SMO) Services
Content Writing/SEO Copywriting
Affiliate Marketing Services

General Digital Marketing Practice

Reference Books: -

I E-Commerce Concepts, Models, Strategies,C.S.V. Murthy Himalaya Publishing House
2. Zero to One: Notes on Start Ups, or How to Build the Future, Peter Thiel & Blake
Masters.Random House, 2014.

3 Small-Scale Enterprises and Entreprencurship Ecosystem, 6th Edition, Vasant Desai,
Himalaya Publishing House, 2016.

5. Social Entreprencurship in India, 1st Edition, Madhukar Shukla, SAGE Publications
India Pvt Ltd., 2020

6 Digital Marketing for Dummies,Ryan Desis, Wiley publication

7 Digital Marketing for Beginners: A Road Map to Successful Career in Digital
Marketing. V Venkata Krishna ., Notion Press

8 Before You Start Up: How to Prepare to Make Your Startup Dream a Reality

Pankaj Goyal, Fingerprint! Publishing

Sr.No. Name of Tutorial Unit No.
Al _ | Assignment on Entrepreneurship and startup 1,2

2 Assignment on digital marketing N

SO | Casc study on /proposal writing for Venture financing 3

4 | Case Study / Role Play Digital Marketing 4

Dl Business proposal writing on new startup 152.3
6 Hands on practice for digital marketing 4

INTERNALMARKSDISTRIBUTION

Assignments O4marks

Case Study/ Role play/ Proposal writing O4marks
Test/Viva/Hands on Practice 2marks

Attendance 10 marks

Total 20marks

Natureof QuestionPaperforSemlll
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Instructions:-1)AllQuestionsarccompulsory \7a\ | /=
2)Figurestotherightindicate full marks, \ )"'\- ; “.'-'-/‘ >/
- : k 3 T ¥
Question 1 Ak NatureofQuestion ks
Quulum No | : 'Shml /\nuwuk (Aﬂ\ 2 out of 3) 10
|Quu.1 ionNo2 | A)  Essay type Question / Casc Study KT | 10
| | OR
|
| B)  Essay type Question / Case Study
__(:)uc,illun\_lg)fi L%hm‘l\ou;_’{n_\énulul"i,1 e N L0
Total A5 o 30

2 Credit INTERNAL MARKS DISTRIBUTION

Assignments ,. 10 mcn‘kq
— - e — e - - — - {
Class Test | 05 marks
[ndividual Assessment . 05 marks
Total 20 marks
Subject: -E-commerce
Course Code: AECOSMGT41 Semester: 1V
Teaching Scheme: 30 L+ 15 P Credit:4
Evaluation Scheme: 60+-40=100 ESE Marks: 100

Course Deseription: This paper is offered to provide basic knowledge of E-Commerce
which includes E-Marketing, E-payment system, E-business and legal framework k-
governance.

Course Objectives: The aim of the course is to introduce students to:

I | To Impart the Knowledge of fundamental principles of e-Business and ¢-
Commerce/M-commerce and its role to improve Management

2 | To Able to understand fundamental of Digital payment and functions of ¢-
comimerce

To Able tounderstand clectronic data security and Legal Aspect of e-commerce
and Lawful use of digital medium

LR

4 | To make aware Analysse and understand website and domain technicality dnd
understand various aspects of Electronic Commerce policy
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-commerce and M-Commerce
Ve =\ .
LA dntgagluction to F-Commerce C
LASMmmerce, Scope, and basic mode

oncept, features, and functions of ‘
ls of E- Commerce, Benefits of

Nt S commerce Comparison with traditional commeree

Value chain in E-commerce. Ecommerce for outsourcing industry
Study of KPO, BPO, LPO, RPO e

By M-Commerce Concept, features, functions, and M-commerce base Bu?smcmla §llatcgy.
Need and significance of mobile app, Impact of mobile app over wcl-.bsnc. various
types of mobile apps and its business model, revenue generation using mobile app,
consumer benefits using mobile app recurring revenue model using app. advantage

limitations opportunity and threats using mobile app.
) Power of e-commeree and M-commerce and its impact on Asian / Global market and
Growth opportunity and threats for Indian Ecommerce Market

Digital Payments systems and Functions & Applications of E-commerce

A) Digital-Payments - Transactions through Internet, Requirements of payment Systems
mechanism of credit card., Cyber cash, Debit cards, Direct Debit. RTGS, NEFT, CBDC
Electronic cash, Smart cards. payment system Concept of payment gateway and digital
wallet Payment gateway business modules with some cases like paisa pay, PayPal.
Paytm, Bill desk UPI, BHIM cte.Strategic use of payment gateway its requirement
needs limitation benefits Introduction to crypto currency. Threats and problems with
digital payment system and precautions. Comparative analysis of digital payment vs.
traditional payment systems

B) Functions & Applications of E-commerce
E- Marketing — Traditional Marketing V/s E-Marketing, [mpact of Ecommerce on
markets, Marketing issues in E-Marketing, Promoting your E Business, Direct
Marketing — One to One Marketing,

E-Finance: - Areas of E- Financing, E- Banking, Traditional Banking V/s E- Banking,
Operations in E-Banking & net banking core banking system concept. Opportunity and
threats in E-finance sector

E-Trading — Stock market trading Importance and advantages of E Trading D-mat
account. Introduction to BSE, NSE and introduction to various stock cxchange, various
E-trading facility concepts and leading company in India. Commodity market, Mutual
funds currency and other derivative Markets in India benefits need and limitation of E-
trading.

Functions of e-commerce

. Change prices instantly

. Monitor inventory in real-time

. Track location and status of all merchandise

Set rules for Web order fraud

Capture and analyse customer information

6. Manage order fulfilment better

7. Get price management reports

8. Analyse sales across channels
O Tl \
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10. GST / Tax and shipping costs w\ 1064 /3
mt | E Security and Legal Issues Mered A
3 —— -
A) E-Security: - Areas of Internet Security, Security Threats, Security
Breach, Denial of service, fake Identity crises Breach avoidance.Detection an
Recovery, Confidentiality and Integrity, hacking, phishing, cyber (errorism
electronic signature, access control, Authentication, firewalls, and proxy.systen
security. Authentication Measures, Precautions for secure I commerce. SSI
(Secure SocketLayer), HTTP, HTTPS.TLS (Transport Layer Security)
B) The IT Act 2000 & its amendments. Legal aspect and need provisions.
IT Act social and legal responsibilities of users and service providersl egal Issues
Involved in E — commerce in India. New amendments made. in [T ACT for
Individual and business organizations. Various general IT ACT Provisions.
Unit-

Internet, web page Basics and Planning for Electronic Commerce policy
Evolution of Internet introduction to various web protocols

Domain Names and Internct Organization (.edu, com,ac.in. res.mil,.gov, .net etc.) and
deciding proper web domain.

Building Own Website policy and web hosting

| Reasons for building own website.

2 Benefits of Website

3 Cost, Time, Reach

4 Registering a Domain Name

S Web promotion using Target email, Banner Exchange,
Shopping Bots popup

6. website registration

7. comparative study of hosting plans

Website — Meaning of Website and Webpage, static,Dynamic web site, importance of
website and home page and its features, guidelines for constructing the web page. Basid
structure of website

Planning for Electronic Commerce policy
1 Finding need of Ecommerce in business.

2 Defining the scope and outcomes from e-commerce.

3 Planning Electronic Commerce initiates
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b) ML..MHIH_.\_: cost objectives
6 Comparing benefits to Costs,
7 Strategies for developing electronic commerce webSites or apps.
8 Defining scope of new altered system.
9 defining corporate Ecommerce policy.
10 Control of the e-Business Plan
Course Outcomes (COs):
Atthe end of the course, the student should be able to:
| —
I
| | Analyse and identify the needs e-commerce :md M-commerce to
execute digital business environment
| gl - g
2 Analyse digital payment systems and understand various functions of
| c-commeree
|
|— —_
3 Understand legal aspects ecommerce and lawful use of digital
‘ instruments also analyzing role of data security for digital business
environment
4 Analysse and understand website and domain concepts also
‘ | understand various aspects of Electronic Commerce policy
Course Articulation Matrix: Mapping of Course Outcomes (COs) with Program Outcomes (POs)
Course Title: E-commerce Semester: [V
A e Cade: Year: 2024-2025 (Proposed)
Course POl | PO2 | PO3 | PO4 | POS | POG | POT | POS | POY | POLO | POLI | POI2 | PSOT | PSO2 | PS03 | BTL
Outcomes
COs) /
Program
Outcames
POs)
| 3 2 | I 2 2 ] = 2 3 2 2 3 ! 2 LI
2 2 2 2 I 3 2 ! | 1 1 3 3 3 2 2 1L 111
3 1 2 2 3 | 2 - 2 2 I I 2 ] 2 2 Vi
4 3 2 3 3 3 3 | - | | 2 1 2 2 - V, VI
t 325\ @0 | 2.0/ 20 |28 2250075 | 75| Lsalai s | 2.0 | 20 | 2775 | 225 | 1.5 | 185
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INTERNALMARKSDIST RIBUTION
Assignments | Omarks |
Case Study/ Hands on practice [Omarks I|
Test/Viva/ Proposal writing/Role play [Omarks J
Attendance : 10 marks _!
Total 40marks

Natureof QuestionPaperforSem-1V
Duration: 2Hours. Total Marks — 60

ions: ! e Isory
nstructions:-1)AllQuestionsa ccompu |
: 2)Figurestotherightindicatefull marks.

Question NatureofQuestion Marks
15
Question No 1 Short Answers (Any 3 out of 4) -
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QuestionNo2 %)R Essay type Q |
B)  Essay type Question
i 15
ssay uestion
QuestionNo3 fg{ Essay type Q |
[ B)  Essay type Question | |
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M redit  Nature of Question Paper for Semester H1 <€
Duration: 1.30 Hours. Total Marks — 30
Instructions: - 1) All Questions are compulsory
2) Figures to the right indicate full marks.
Question N “Nature of Mar
Question - ____IL._
Question No | Short Answers (Any 2 out of 3)  Dall o DORINCHE _L '
Question No 2 A)  Essaytype QucPs.t ion L
OR
B)  Essay type Question
Q'Jf"l_ik‘ﬂ Nod4 Short Notes (Any 2 out of 3) 10
Tot 30
al
NATURE OF QUESTION PAPER
B.B.A. Il YEAR
Duration: 2.30 Hours Total Marks — 60
Instructions: - 1) All Questions are compulsory
2) Figures Lo the right indicate marks
~ Question ' Naturc of Question Marks
Question No | Problem 15
' OR
| problem ‘
L
Question No 2 Problem \ 15
OR
| problem ~
‘|
Que:uun No 3 Essay type Question 15
OR
| Essay type Question
Question No 4 Short Notes ( Any 3 out of4) \ 13 \
Total G
INTERNAL MARKS 40 marks
Home assignments 20 marks
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