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Syllabus (New Structure, 60-40) SEM.-I

Semester | Total credit 4
Course code AECC-1361A Credit pattern L-60 Hrs.
Course title Business Communication-I

Course Objective: To know the fundamentals and Employment Communication

Course Outcome
At the end of this course learners will able to
CO1 | understand different types of communication barriers and to overcome them
CO2 | acquaint students with different types of communications
CO3 draft notice, memo and circulars effectively
CO 4 | understand all soft skills and writing skills essential job interview
Marks-100 Lectures-60 Credit-4
Teaching
Module Content hours

MODULE |

Introduction to Communication:
Basic types of communication- Reading, Writing, Listening, Speaking;
Purpose of Communication; Process of Communication; Importance of

Communication in Business; Barriers to Communication; Measures (0
Overcome the Barriers to Communication.

MODULE
1

Communication Network: Scope and Types of Communication Network;
Formal and Informal Communication Network; Upward Communication;
Downward Communication; Horizontal Communication; Diagonal
Communication; Grapevine,

MODULE
11

Writing Memos, Circulars and Notices:

Memo- Characteristics of a memo, Language and writing style

of a memo- Format of a Memo;

Circulars- Guidelines for writing a circular- Languages and writing style of
a circular- Format of a circular;

Notices- Purpose- Format- Important points to remember

while writing a notice

MODULE
v

Employment Communication —

Resume: Contents of Good Resume; Guidelines for Writing Resume;
Different Types of Resumes; Reason for a Cover Letter to Apply for a Job-
Format of Cover Letter; Different Types of Cover Letters

Employment Communication —

Job Interview: Importance and Factors Involving Job Interview;
Characteristics of Job Interview; Job Interview Process: Job Interview
Techniques- Manners and ctiquettes to be maintained during an interview;
Sample Questions Commonly asked During Interview




Learning Recourses

1

Reference

Books

4)
3)
6)
7)

8)

Media and Communication Management - C. S. Rayudu - Hlm\aLay
Publishing House, Bombay. NEA
Business Communication-Prakash Herekar

Business Communication (Principles, Methods and Techniques)
Nirmal Singh - Deep & Deep Publications Pvt. Ltd., New Delhi.
Business Communication - Dr. S.V. Kadvekar, Prin. Dr. C. N. Rawal
and Prof. Ravindra Kothavade - Diamond Publications, Pune.
Business Correspondence and Report Writing - R. C, Sharma,
Krishna Mohan - Tata McGraw-Hill Publishing Company Limited,
New Delhi.

Business Communication -Smt. Leclawati Patil, Kumar Prakashan
Elements of Business Communication-P. R. Chadha & Sangeeta
Magan, International Book House Pvt. Litd

Business Communication -N. S.Pradhan, Himalaya Publishing House




Semester 1 Total credit 4 f={ Ju i

\ I: A4
A 1<
Course code CC1362A Credit pattern L- 60 Hrs. Marks:40:10
Eoursc title Principles of Business Management

Course Objective: To understand basic concepts, principles, factors &functions of Principles of
Business Management.

Course Outcome: At the end of this course learners will able to. ... T
CO 1 [Gain systematic knowledge of principles of management.
Gain knowledge on management thought

CO?2
CO 3  |Learn different approaches to management functions

CO4 | Do higher education and Research in management.

Marks-50 Lectures-6( Credit-4
Teachir@
Module Content hours

Introduction to Management:

Meaning and Definition of Management, Nature and importance of

Management, Management and Administration. 15

Management- as a Science and An Art,

Brief review of basic Functions of Management- Levels of

Management ~Top, middle and lower-level management

MODULE Evolution of major management thought from classical, neo 15
11 classical and modern,

A) Planning- Meaning and importance, objectives and steps organizing,
- Meaning and importance, objectives and steps

B) Staffing -Staffing: - Meaning, Nature &importance Leading-Meaning

MODULE |

MOEfLE and importance, objectives and steps 13
Controlling- Meaning and importance, objectives and steps
Organizing - Meaning and importance, objectives and steps
Limitations of all functions
Recent Trends in Management
MODULE [nternet Banking-Di gital Marketing -E-Commerce and their 5
v contemporary issues J
Learning Recourses N

1 Reference | 1. Essentials of Management: Weirich and Koontz
Books 2. Management: Stoner, Freeman, and Gilbert
3. Management: Prasad
L 4. Management: Michael




Semester

1 Total credit 4

Course cod

Credit pattern [- Hrs.

o CC1363A

Course title

Marketing Management

Course Objective: To understand fundamental of marketing and basic concepts of marketing.

Course Qutcome
At the end of this course learners will able to

CO1 Demonstrate Fundamental of marketing,.

CO2 Describe types of marketing and its strategics.

CcO3 | Interpret consumer behavior and CRM.

CO4 Understand different market approach of marketing.

Marks-100 Lectures-60 Credit-4
Teaching
Module Content hours

MODULE I

Introduction to Marketing- Meaning and Definition, Importance of
Marketing Understanding core concepts, Difference between selling and
marketing, Marketing mix- Concept, Brief understanding of 7 Ps

15

MODULE
Il

Types of marketing and marketing strategies-

A) Telemarketing, E-marketing, service marketing, retail marketing, rural
marketing, green marketing. Basic concept, advantages, disadvantages
and classification.

B) Types of Marketing strategics-niche market, trade show marketing,
social media marketing, freebie marketing, outbound and inbound
marketing, cross promotion marketing, undercover or buzz marketing

15

MODULE
I

Consumer behavior and CRM-

A) Consumer behavior —meaning and importance of Consumer behavior,
factors affecting consumer behaviors,

B) Customer relationship management Meaning, importance,

advantages and disadvantages, E-CRM concept, Consumer Modeling- the

economic model, learning model, psychological model.

MODULE
IAY

Different approaches and market segmentation-

A) Difference approach of marketing Product, Production, selling,
marketing and societal marketing. Environment-Micro Environment,
macro Environment

B) Market Segmentation- Meaning and Importance of market
segmentation. Basis for market segmentation. Requisites of sound market
segmentation, Market Segmentation strategies, Target Marketing, Product
Positioning




Learning Recourses

1 Reference Marketing Management-Philp Kotler Marketing Management
Books Marketing Managemeni—Rajan Saxena

Marketing Management—V, S. Ramswami & Namkumari
Marketing Management—WilliamJ. Stantion & Micahel J. Etzel
Marketing Management- Sherlekar

Marketing Management—Joseph Guiltinam & Gordonpaul
Marketing Management — Dr. C. N. Sontakki




Semester I Total credit 4

Course code CC1364A Credit pattern [.-60 Hrs.

Course title Business Economics-1

Course Objective: To understand basic and important concepts of Micro Economics.

Course Qutcomes

At the end of this course learners will able to

Understand and differentiate Micro and Macro Economic variables of business

CO1 |
econonices.

Know demand function and measures of responsiveness of demand with its
CcO2 _
determinants.

CO3 | Analyze production function with cost and revenue specifically.

CO4 | Apply micro cconomic analysis to the firm under different market conditions

Marks-100 Lectures-60 Credit-4
Module Content Teaching
hours

Introduction to Economics

Definition,Nature, Scope and Significance of Economics

MODULE |Difference between Micro and Macro Economics 15
! Basic Economic Problems

Business Economics and Business Decisions

Consumer Behavior & Demand Analysis

Concept of Utility-Law of Diminishing Marginal Utility
Indifference curve analysis- Properties —consumer’sequilibrium
Law of Demand - Determinants of demand, Elasticity ofdemand 15
Measurement of Elasticity of demand and its applications

MODULE
11

Factor Pricing and Production Function

Cost and Revenue - Concepts and Curves

MODULE [Risk and Uncertainty theory of Profit 15
I Liquidity Preference theory of Interest

Production function -Long Run & Short Run ProductionFunction

Market Structure
Perfect Competitive Market - Characteristics and Price
determination
MODULE |[Monopoly -Characteristics and Price determination 15
v Monopolistic Competition -Characteristics and Price
determination

Oligopoly - Characteristics and Concept of Price
Leadership




Learning Recourses

1 | Reference

Books . M.L.Seth,“ Micro Economics” Laxmi Narayan Agrwal Publication
Aagra
2. M.L.Jhigan, *“ Micro Economic Theory” Vikas publication New Delhi

3. Gupta G.S. “Managerial Economics” Tata Mac Graw Hill Publication
New Delhi.

4. Deanl. “Managerial Economics, Theory and Applications” Himalaya
Publishing House, New Delhi.

5. Ahuja H.L.: Advanced Economic Theory” Seth Publication

6. M.N.Shinde, “ Managerial Economics”, Ajab Publication Kolhapur

7. R.R.Doshi, “Modern Business Economics™ Modern Publication New
Delhi.

8 D.D.Chaturvedi, “ Business Economics Theory and Applications”
International Book House Ltd. Ahmadabad

9. D.D.Tewari, ** Principles of Micro Economics”

10. R.R.Barthwal, “Micro Economic Analysis”

|1. V.K.Puri, “Business Economics” Himalaya Publishing House, New Delhi.




Semester 1 Total credit 4

Course code CC1365A Credit pattern L.-60 Hrs.

Course title Financial Accounting

Course Objective: To understand the basic concepts & principles of Financial Accounting.

Course Qutcome

At the end of this course learners will able to

CO1 Understand the concepts in accountancy.

CO2 Prepare ledger accounts, subsidiary books and trial balance.

CcOo3 Demonstrate calculations of Accounts of Professionals.

CO4 Prepare statements of accounts,

Marks-100 Lectures-60 Credit-4

Teaching
Module Content hours

Introduction to Accounting-

A) Meaning, objective and functions of accounting, importance of
Book keeping, Book keeping and financial Accounting — uses and
MODULE I | users of Accounting Information, Branches of accounting -
Accounting concepts and Conventions — Accounting Terms

B) Ind-As

C) AS (Theoretical)

A) Financial Accounting Process

a) Classification of Accounting Transactions and Accounts- Rules of Debit
and Credit as Per Double Entry System-

b) Journal Entries- concept, combined journal entries

c)Ledger- concept with problems

d)subsidiary book: types of subsidiary book.

B) Trial Balance:

Concept, types of Trial Balance

Preparation of Trial Balance

MODULE
IT

MODULE | Final Accounts of sole proprietorship- Preparation of Trading Account, 15
11 profit and Loss A/c. Balance Sheet (with Adjustments).

Accounts of Professionals

MODULE | Doctor, Chartered Accountant
v Receipt and Payments

Receipt and Expenditure

15




Learning Recourses

1

Reference

Books

1-Gupta R.L. and Radhaswamy M — ‘Financial Accounting’ Sultanchand-and™
Sons, New Delhi.

2.Shukla M.C. Grewal T.S. and Gupta S.C. — ‘Advanced Accounts’ S. Chand
and company, New Delhi.

3. Agarwala A.N. Agarwala K.N.- ‘Higher Science of Accountancy” Kitab
MahalAllahabad.

4. Jain and Narang — ‘Advanced Accountancy’ Kalyani Publications, New
Delhi,




Semester I Total credit 4

Course code Allied Course- Credit pattern L-60 Hrs.
1366A

Course title Information Technology in Business Management

Course Objective: Computers arc a part of life-personal, social and professional. Use of
computers has pervaded all forms of activities and all aspects of human society. It has become
inevitable for students of management to learn computers and its application.

Course Qutcome

At the end of this course learners will able to

CO 1 |Awareof IT assets its management problems and risk involved in it.

CO 2 |Elaborate how dose software licensing works.

CO 3 | Explain industrial revolution 4.0

Cco4 |Improve overall organizational performance using 1T as a tool.

Marks-100 Lectures-60 Credit-4

Teaching
Module Content hours

Introduction to Computer Hardware:

Computer Characteristics, Evolution of computer and Generations of
Computer, Types of Computers, Input Devices, Outpul Devices Storage 15
MODULE I : : _ _ . .

Devices and Memory. Personal Computers and ils main components,
hardware configuration.

Factors influencing on PC performance, Advanced hardware devices

a) Introduction to Computer Software: Software — System and

Application Software, Operating system- Functions and types of O.S.

Computer Languages- Lower-level language

and Higher-level language, compiler and interpreter, Characteristics of

MODULE | Good Language. Introduction to Windows, Basic commands in 15
11 Windows.

b) IT Assets Management: Introduction to I'T Assets Its procurement,

inventory, maintenance, version control, Lifecycle, licensing, valuation,

risk management vendor selection, Software Catalogue Management,

Environmental issue and solution related to IT Assets

Introduction to MS Office:

a) Word Processing: Introduction to MS Office components, Introduction
and working with MS Word. Word basic, commands.

Formatting- text and documents, sorting Tables, introduction to mail-

MODULE 15

[T

merge.




b) Presentation with Power-Point: Power-point basics, creating
presentation, working with graphics, show time, sound effects and
animation effects.

MODULE
Y

Introduction to Information Technology and L.T. as Business Tool
A) Introduction to IT and its development, Impact and Future of [T in
Business Organizations. Recent 1.T. Trends.

Overview of the following: - 4GL, Image processing, Virtual Reality,
Video Conferencing, Decision Support System, Expert System, Artificial
Intelligence, machine learning, deep learning, big data Internet of Things
(10T).

B) Strategic use of L.T. in Business- [nformation Super Highways,
Mobile communication system. Effective techniques and tools of LT to
enhance business Performance. Automation in primary secondary and
tertiary industry.

C) IT As business Tool-Infroduction, Background, Performance, robotics
and automation process, Product differentiation and Value Chain, How I'T
influences Organizations’ goals, The five levels, Governance Modes in the

use of IT

15

Learning Recourses

1 Reference | 1. Fundamentals of Computer by P. K. Sinha

Books

2. Computer Today — Basundara

3. Fundamentals of Computer by V. Rajaraman

4, MS-Office BPB Publication

5. IT Infrastructure & Management by Manish Mahajan

Solutions for Savings Author: David Wright Publisher: IT Governance
Publishing Publication: July 201 1

6. Software Life Cycle Management Standards: Real-world Scenarios and




BBA-I \

Syllabus (New Structure, 60-40) SEM.-I1

Semester

11 Total credit 4

Course code

CC1361B Credit pattern L-60 Hrs.

Course title

Business Communication-I1

Course Objective: The objective of the course is to helps student learn and understand different
types of communications.

Course Qutcome

At the end of this course learners will able to

Understand Seminar, Conferences, Group Discussion and Effective

CcO1 ;
Presentation.
CO 2 | Acquaint students with different types of communications.
CcO3 Elaborate students to draft Report effectively.
CO 4 | Get knowledge of all soft skills and writing skills essential job interview.
Marks-100 Lectures-60 Credit-4
Teaching
Module Content hours

MODULE 1

Oral Communication

Nature, characteristics, Principles of effective oral communication
Speech-prepared speech, public speech and extempore, speech Media of
Oral communication- face to face, communication, teleconferences, press
conferences

MODULE
I

Seminar, Conferences, Group Discussion and Effective Presentation
Seminar- preparing, conducting and organizing seminar, conferences
- Group discussion- opening of topic, discussion, summary, observer’s
comments -Presentation- introduction, purpose of presentation, tools

15

MODULE
11

Report Writing: Features of Writing a Good Report; Purpose of Report
Writing; Difference between Business Report and Engineering Report-
Characteristics of writing a good report-Importance of communication in
report writing Guidelines for Report Writing; Steps in Report Writing;
Structure of Report; Types of Reports and Different Formats,

MODULE
A

Application of Communication Skills
Group Decision-Making - Conflict and Negotiations — Customer Care/
Customers Relations - Public Relations (Concept, Principles, Do’s and
Don’ts etc. to be studied for each type)

Learning Recourses

1 Reference | 1)

Books

Publishing House, Bombay.
2) Business Communication-Prakash Herekar

Media and Communication Management - C. S. Rayudu - Himalaya




3)
4)
5)

0)
7)

8)

Business Communication (Principles, Methods and Techniques) N:;:fi_’na] ;fr
Singh - Deep & Deep Publications Pvt. Ltd., New Delhi. \\
Business Communication - Dr, S.V. Kadvekar, Prin. Dr. C. N. Rawal and
Prof. Ravindra Kothavade - Diamond Publications, Pune.

Business Correspondence and Report Writing - R. C. Sharma, Krishna
Mohan - Tata McGraw-Hill Publishing Company Limited, New Delhi.
Business Communication -Smt. Leelawati Patil, Kumar Prakashan
Elements of Business Communication-P. R. Chadha & Sangeeta Magan,
International Book House Pvt. Ltd

Business Communication -N. S.Pradhan, Himalaya Publishing House




Semester

11 Total credit 4

Course code

Credit pattern L-60 Hrs,

CC1367B

Course title

Organizational Behavior

Course Objective: To Understand the basic concept of Organizational Behavior,

Course Outcome
At the end of this course learners will able to
CO 1 | Understand the concepts Organizational behavior.
CO 2 | Describe the Individual and Group behavior.
CO 3 | Demonstrate Organizational culture and stress management.
CO 4 | Describe Organizational culture and QWL.
Marks-100 Lectures-60 Credit-4
Teaching
Module Content hours
Introduction to Organizational behaviour —
MODULE 1 Concept, significant, nature, models of OB, Relationship between I35
Management and OB, Models of OB, Ethical issues of OB
Individual and group Behaviour -
A) Foundations of individuals behavior — personality, Perception,
MODULE attitude, Values and job satisfaction, learning 15
11 B) Foundations of group behavior — Definition and importance of group
Types of groups, process of group development, group behavior, Group
Performance factors, Quality circle and factors
Organizational Conflict and Stress Management —
MODULE Concept, types, sources of conflicts, Traditional and modern approach 15
111 to conflicts. Stress Management —work stress, factor causing stress,
managing stress
Organizational culture and Quality of work life
MOIDVULE Meaning and Definitions, types of Cultures, Functions of 1S
Organizational culture

Learning Recourses

1 Reterence |1,

Books

Management and Organizational Behaviour — P. Subbarao

2]

. Organizational Behaviour — Keith davis

3. Organizational Behaviour — Stephen Ronnins

4. Organizational Behaviour — Dr. Anjali Ghanekar
5. Organizational Behaviour — Dr. C.B.Gupta

6. Organizational Behaviour — Dr. S.S.Khanka

Prentice Hall.

7. Organizational Behaviour — Stephen Robbins & Timothy Judge, 15th Editiion, Pearson,




Semester 11 Total credit

Course code CC1368B Credit pattern

Course title Human Resource Management

Course Objective: To understand the basic concept of Human Recourse Management.

Course Qutcome

At the end of this course learners will able to

CO 1 | Understand the concepts HRM and International HRM.,

CO 2 | Describe the Human Resource planning process.

CO 3 | Demonstrate Recruitment and selection process.

CO 4 | Describe Compositions management and Employee Relations,

Marks-100 Lectures-60 Credit-4

Teaching
Module Content hours

Human Resource Management (HRM)- Meaning Nature, Importance
of HRM-Role of HR Manager, Characteristics & Qualities HR Manger, 15
Functions of HR Manger. Different between HRD and HRM, Personal
management and HRM, Global scenario in HR

MODULE [

Human Resource Planning- Meaning Importance Factors affecting
MODULE | Tluman Resource Planning. Fluman Resource Planning Process Job
II designing and job specification.

A) Recruitment & Selection-
Objectives, Sources of recruitment Factors affecting recruitment & 15

MODULE | > . .
i selection, Selection procedure
B) Training & Development — Training Methods, advantages of
training, Development Concepts of Management development
MopuLE | International HRM: concept, importance, challenge of international T

v HRM, emerging trends in HRM, impact of globalization o HRM

Learning Recourses

Organisation and Management- Dr. C.B. Gupta
. Business Organisation and Management —M.C.Shukla
. Essentials of Management- Koontz and O’ Donnell

| Reference | 1.
2
3
4. Management: Stoner
5
6

Books

. Management- Peter Drucker
. Principles and Practice of Management- L.M. Prasad
7. Management: Moshal
8. Principles of Management- P.C. Tripathi and P.H.Reddy
9. Management- Principles and practice- Shriniwas & Chunawala
10. Principles of management: Terry,G.R.and Stephen Franklin




Semester I1 Total credit 4
Course code CC1369B Credit pattern [-60 hrs.
Course title Business Economics-11

Course Objective: To understand basic and important concepts of Macro Economics.

Course Qutcomes

At the end of this course learners will able to

CO1

Interpret the concept of National Income with its importance and methods of

measuremernt.

Co2

Ilustrate the demand and supply of money.

Co3

Describe the interrelationships among different macro-economic variables.

CO4

Interpret components of public finance.

Marks-100 Lectures-60

Credit-4

Module

Content

Teaching

hours

MODULE
I

Introduction to Macroeconomics
Meaning and Scope of Macro Economics
Circular Flow of National Income - Five Sector Model of
National Income
Concepts of National Income- GDP, GNP, NNP, PCI, PI & DI
National Income Accounting - Income, Expenditure and
Production Method

15

MODULE
I1

Demand and Supply of Money

Functions of Money

Supply of Money- Constituents of Money Supply
Money Multiplier and High-Power Money
Demand for Money- Liquidity Preference Theory

L5

MODULE
111

Inflation and Business Cycles
Meaning, types and impact of Inflations
Causes and remedics for controlling inflations

Meaning and Phases of business cycles
Theories of business cycle- Hawtrey's and Schumpeter's theory

15

MODULE
v

Public Finance
Meaning and Scope of Public Finance
Public Budget - Meaning, Types and Components

Public Revenue-Tax and Non-tax Revenue- _
Public Expenditure & Public Debt-Sources and causes of its

increasing trends

15




Learning Recourses

H ] T
T

1

Reference

Books

s

2.

10.

L1,

12.

13.
14.

Tow | R e
Ahuja H. L. (2010), Macro Economics Theory and Po]]g:yS,,\Clha :
Company. A
Branson William H. (1997), Macro Economics Theory an Policy:
Harper Collins India Pvt. Ltd.
Crowther Geoffrey (1940), An Outline of Money, Thomas Nelson and
sons Ltd. London
Duesenberry James, S. Business Cycles and national Income, Georg
Allen and Union London
Derburg and McDougal (1976), Macro Economics, MeGraw [ill
Education, New York
Dewtt K. K. ,(2006),Modern Economic Theory, S. Chand and
Company.
Gupta G. S. (2008), Macro Economics: Theory and Applications, tata
McGraw Hill Education
Gupta S. B. (2010), Monetary Economics, S. Chand and Company.
Hanson J.L. An Outline of Monetary Theory, McDonalds and Evans
Ltd. London
Haberler Gottfried (1968) Theory of International Trade, William
Hodge and Company
Hanson Alvin H. (1949), Monetary Theory and Policy, McGraw Hill
Publication
Hanson J. L. (1970), Monetary Theory and Practice, McDonalds and
Evans Ltd. London
Hicks U. K. (1968), Publi¢ Finance, James Nisbet and Comp. London
Lindauer John (2012) Macro Economics,4th Ed iUnivers Inc.
Bloomington USA

. Jinghan M.L. Macro-Economic Theory, Vinda Publication Pvt. Ltd.

New Delhi




Semester 11 Total credit 4
Course code CC1370B Credit pattern L.-60 hrs.
Course title Cost Accounting

Course Objective: To understand basic concepts, Classification & Elements of Cost.

Course Outcomes
At the end of this course learners will able to
CO1 Understand the concepts in Cost Accounting
CO2 Prepare Cost sheet,
co3 | Demonstrate calculations of LIFO, FIFO, Simple Average and Weighted
Average.
CO4 | Understand and calculate Level of stock.
Marks-50 Lectures-60 Credit-4
Teaching
Module Content
hours
MODULE | Introduction and Elements of Cost -Meaning, scope and objective 15
: of cost accounting, Classification of Cost Unit, cost centre, preparation
of Cost sheet. Ascertainment and Apportionment of cost;
MODULE | Cost Accounting of Material, Labour and Overheads. 15
. (a) Methods of pricing the issue of materials-LIFO, FIFO, Simple
Average, Weighted Average (b) Methods of wages - Time Basis, Piece
Basis (Theory only) Labor Turnover. (Theory)
MODULE | A) Cost Accounting of Labour — Recording and analysis of Labour 15
W cost, overtime, Idle time.
B) Machine Hour Rate and their methods
MODULE | Cost Accounting of Materials — Procurement procedure, store 15
i Procedure, Stores accounting and control, Receipts and issues of
materials
b) Level of stock
Minimum Level
Maximum
Reordering
Dangerous
EOQ

Learning Recourses

| | Reference

Books

New Delhi

L. M.N.Arora, Cost Accounting - principles and Practice, Vikas Publishing House




2 D.K. Mittal and Luv Mittal, Cost Accounting, Galgotia Publishing ¢0; New
Delhi. RO
3. Ravi M. Kishore - Cost Accounting, Taxman Allied services pvt. Ltd New
Delhi.

4.Cost Accounting, Text and problems, S. Chand and Co. Ltd. New Delhi.

5. 8.P. Jain and K.L. Narang, Cost Accounting, Principles and Methods, Kalyani
Publishers, Jalandhar.

6. S.N. Maheshwari & S.N. Mittal, Cost Accounting, Theory and Problems,




Semester

11 Total credit 4

Course code CC1370B Credit pattern L.-60 hrs.

Course ftitle

I.T. Application Tools and Technology in Business

Course Objective: To introduce the students with some basic tools and applications this will
enable them in e-communicating effectively and analyse data for decision making. Even the
knowledge earned by students in first semester related to financial accounting and auditing, even
use of data of different kinds in different functional areas of management.

Course OQutcomes

At the end of this course learners will able to

Col1

Understand cloud Technology.

CO2

Demonstrate Computer Assisted Audit Techniques.

CO3

Understand Accounting and taxation Packages.

CO4

Elaborate ERP and work with it.

Marks-50 Lectures-60 Credit-4

Module

Content

Teaching

hours

MODULE
I

Introduction to computer Network and its Application

a) Computer Network -Topology Basic idea of Local Area
Networks and Wide Area Networks, Intranet and Internet, Basic
Requirements for internet connection, Internet Access, VOIP, Telnet-
mail, Discussion groups, Search tools, Web utilities, social
networking,

b) Introduction to cloud Technology

Introduction to cloud SAS, PAS, TAS concept its usc need and
market. Introduction to data Centers and Infrastructure. Opportunity
threat

Present situation of Indian data centers and its future. Brief
introduction to various platforms and virtualization.

15

MODULE
1

Introduction to Spread Sheets and Computerized Audit Tools

a) Working with EXCEL- formatting, functions, chart features,
working with graphics in Excel. Excel as GST Reporting Tool

b) Computer Assisted Audit Techniques

¢) Introduction to CAAT Data Analysis and Audit Techniques,
Introduction to Idea and Excel as Audit tool.

15




MODULE | Introduction to Accounting and taxation Packages:

I \
Presentation of vouchers, invoice, Maintenance of inventory records,”
Maintenance of accounting books and final accounts, financial report
generation. Practical using tally accounting software.

Introduction to Government tax (ITR, GST, E-way Bill) and its
submission through various tools Like Winman, taxman etc.
MODULE | a) Introduction to Business Process Reengineering (BPR) 15

v

Definition, Change in Management effect, The need for BPR,
Advantages, Constraining Factors, Challenges in BPR, BPR
Governance, BPR Implementation Stages, BPR Total Quality
Management, Risk Management, Organizational Structures, BPR
Project Success failure reasons,

b) Introduction to Systems TPS, AOS, MIS, ESS, DSS, GDSS

¢) ERP -Introduction to ERP: various business functions and Defining
ERP, Origin and Need for an ERP System, Benefits of an ERP System,
Reasons for the Growth of ERP Market, Reasons for the Failure of ERP
Implementation: Roadmap for successful ERP implementation

Learning Recourses

1 | Reference

Books

. Fundamentals of Computer by P.K.Sinha

. Computer Today — Basundara

. Computer Application in Business (Himalaya Publication)

. MS-Office BPB Publication

5. IT Infrastructure & Management by Manish Mahajan

6. Information Technology: Peter Zorkosky .(East- West Press )
. Business Process Reengineering by R. Shrinivasan

B S R

No OO ~d

10. Learn Tally. ERP 9 with GST and E-Way Bill by Rajesh Chheda

- Enterprise Resource Planning — 11 Edition, by Alexis Leon / Tata McGraw-Hill
. The Anatomy of Cloud Computing by csv murthy (Himalaya Publication)




INTERNAL MARKS DISTRIBUTION

For All Subjects
Home assignments 10 marks
Oral with Seminars 10 marks
Test 10 marks
Attendance 10 marks
Total 40 marks

Nature of Question Paper for Sem-I & I1
(only for Financial Accounting & Cost Accounting)

Duration: 2.5 Hours. Total Marks — 60
Instructions: - 1) All Questions are compulsory
2) Figures (o the right indicate full marks.

Question Nature of Question Marks

Question No | Problem 15
OR
problem

Question No 2 Problem 15
OR
problem

Question No 3 Essay type Question 15
OR
Essay type Question

Question No 4 Short Notes (Any 3 out of 4) 15

Total 60

Nature of Question Paper for Sem-I & I1
(For all other subjects- except Financial Accounting and Cost Accounting)

Duration: 2.5 Hours. Total Marks — 60
Instructions: - 1) All Questions are compulsory
2) Figures to the right indicate full marks.

Question Nature of Question Marks
Question No 1 Short Answers (Any 3 out of 4) 15
Question No 2 A) Essay type Question 15

OR
B) Essay type Question
Question No 3 A) Essay type Question 15
OR
B) Essay type Question
Question No 4 Short Notes (Any 3 out of 4) 15
Total 60
e —
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Vivekanand College
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‘*m_kmﬂgﬁmm&um‘-wugw

VIVEKANAND COLLEGE, KOLHAPUR
(Autonomous)
Affilated to Shivall University
| College with Potentia for excatiorcs | 1503001 : 2015

NAAC Reaccrediated “4*

B.B.A.Part—l'l, Semester I1] & IV,CBCS

Syllabus with effect from June,2021



CBCSStructure
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BBA-II
Syllahus(NewStructure,6{]~40)SEM =1

&

redit pattern

FundamentalsofEntrepreneurship

Course()bjective:ToundcrstandentreprcneuriaIopporcun1'ries.sociaIentreprcneurshipandgroup
entrepreneurship,

Marks-100 Lectures-6(

Module

Meaning,Qualitiesof‘SuccussfuIEntrcprcncur,Churacrcﬁstics,']"ypcs—
Functions,conce ptolIntra preneur,Netpreneyr,

Entrepreneurship:-
a) Differencebetweenen frepreneurand Entrepreneurship
TheoriesufEntrepreneurship—Schumpeter—Max Weber—PeterDrucker

b) Barrierstoen trepreneurshij p-Environmental barriers,economic barriers,
personal barriers to entrepreneurship
Facmrsstimulatingemreprencurship
Entreprenen rshipdevelopment:-
coneept.objectivesolEDP Phases
of EDP,
'lnstitutionsfbrEntrcprencurshipDcvc]opmenL -
NIESBUDNewDe] hi-MCE D-Aurangabad
WomenEntrepreneurship
Deﬂnit‘ion&Characterislicsoﬁvomenem'repreneurs, Causes
of limited growth in India,

I

EDIIAhmedabad-

Group.Entrepreneurship-Concept.M eaning,andSigniﬁc:clncenf group
entreprencurship. Techniques- Manners and etiquettes (o be Mmaintained
durjnganintcrview;SampleQucstionsCommonIyaskedDuring.intcrvicw

CourseOutcome

Atthcendoﬂhiscuursc Iearnerswillableto

To Learn group Entrepreneurship

LearningRecourses




Reference

Books

1. EntreprencurshipDevelopmentProf.E.Gordon&K.Natarajan,*
2. EntrepreneurshipDevelopment”,N.P.Singh,"-Theories&Practices.

3. Entrepreneurship&EntertainmentDevelopmentM.GangadharRao

4. EntrepreneurshipDevelopmentDr.S. AGupta andDr.ArjunMittal
5. EntrepreneurialDevelopmentKhankas. S,
6. VasantDesai -“TheDynamicsofEntreprencurialDevelopmentand

Management,HimalayaPublishing House,Mumbai,SixthEdition,2010.




CourseOhjectivcs:
l. Todeve] opan understandingoﬁheconceptualﬂ'ameworkoﬁnanagement accounting,
2 Tounderstandthepmcessofbudgetingand useofmarginalCosringandsmndard costing,

Marks-109 Lcctures-ﬁﬂ

Credit-4

between Fj nancial Accounting and Managerment Accounting,
Differences between Cost Accounling and Management
Accounting.
BudgetsandBudgetaryControl: - Concept of Budgets and
Budgetarycontr L Typesotbud gets, Introductiono foh, erbudgets,
Objectives angd Advantages, Steps in budget Preparation of Cash
udget,flexible budet.

Ma rginalCostingandBreak-EvonAnalysis:
Concepto;'imarglnalcost,conccptofmarginalcosring, cvrp

s.Practi calP:‘()blernsofBr‘eak~even
der Break- Eyen Analysis

StandardCosting:
Conccptoﬁs:tandardcosrandstandardcosn'11g,scrting0ﬁ9tandards,
Advantages and Disadvan tages of standarq costing, Limitationg of
standard costing,

PracticalProbIemsnnmaterialandL

abnrvariance.

CourseOutcome

AttheendofthiscourscicamcrswiIIableto

Dc.f‘?netheconcepIua.Iﬁ.‘amcwork0ﬂ\/_lanagemcm'Accouming.

Mustratethe rocessotbudgetin anduscoﬁnarinal
To Learn standard Costing,

ance,

1) CostA ccounting M.N.Arora

2) ManagemcntAccmmting I.M.Pandey

3) ManagemcntAccounting ShashiGupta&R‘K. Sharma

4) Pn'ncfpl‘es()f'rvfanagementf-\ccounting~Dr.S.N. Maheshwar;




Semester I Totaleredit 4

Coursecode CC1374C Credit pattern L-60Hrs. i ot

Course title ServiceMarketing Marks 100

CourseObjectives:Thepurposeofthiscourseistoacquainttheparticipa ntswiththeuniquechallengesfacedby
servicemarketersandaugmentskillsandthinkingtoeffectivelymarketingofservices.

Module Syllabus Tea“"i“gh°+rs
Introductionteservicemarketing-Meaning,definitions,characteristics,
I classification and components of services, Increasing significance of 12
servicesectorinlndianEconomy.
Serviceconsumerbehavior- Consumer behavior leading to services,
I consumerdecisionprocessforservices,clientexpectationsandperceptions 2
ofservice.servicequalitydimensions.
Servicedeliveryprocess-Managing service encounters for satisfactory
outcomes, service failure, process of service recovery, customer retention 15
ul andbencfits,developingtheserviceblueprint,qualityfunctiondeployment,
serviceinnovations.
Challengesofservicemarketing-
Marketingplanningforservices,developingandmanagingclient service
v function, maintaining quality of services, relationship marketing. 15
CRMinNaturalcalamitiessituation,effectsonservices
CourseQutcome
Attheendofthiscourselearnerswillableto
Cco1 Tounderstandtheconceptofservicemarketing.
CO2 Tolearnaboutmarketingprocess.
Differenttypesofproductsandservices
Cco3
Cod To learn marketing mix
LearningRecourses
1 Reference 1. Bitner& ValarieZeithaml-ServiceMarketing. McGrow-Hill/Irwin 3%
Books Edition (July 16,2002)

2. AudreyGilmore-ServiceMarketingManagement, SAGE,2003
3. PeterMudieand AngelaPirrie-ServiceMarketingManagement,

Routledge,2012




Semester I Totalcredit 4

Caiiitsececs CC1375C Credit pattern L-60Hrs. /2 t510 \&)

Course title StrategicManagement Marks | [ '100 91
Cuul'seObjectives:Thecoul‘seisdesignedtocoverfundamcntalissueswithz‘egardtocorpora.teanﬂ business
strategy, and the implementation and process aspects of strategic management.

Module Syllabus Teachinghouls

IntroductionofStrategicManagement: Concept of

mission,Vision,Objectives,Conceptofstrategy,importance of 15
strategy, Levels of strategy, strategic management

process-DifferentPhases

EnvironmentAnalysis: concept and characteristics of
environment, Components of internal environment, SWOC, 15
1 . ;

Componentsofexternalenvironment,PESTELFramework-

Porter’sFiveForceMaodel.

StrategicsTypesand Analysis:

Corporate Strategies: Stability strategy, expansion strategy,
11 retrenchmentstrategy-advantagesanddisadvantages.Competitive 5
strategy: Cost Leadership, Differentiation and focus Strategy-

Types-advantagesandDisadvantages

StrategicEvaluationandControl:
Strategicevaluation:Importance,Problems-Benchmarkingfor
Strategy evaluation.

Strategic control: Types and techniques of strategic control.
v operationalcontrol-managingstrategicchange-types,mechanism 15
and process of managing strategic change-strategy in global
environment-social & environment sustainability issues in
strategic management, Triple bottom line-Role of Different

Strategists-Contemporarypracticesofstrategicmanagement.

CourseQOutcome

Attheendofthiscourselearnerswillableto

COl1 Understandtheorganization’svision.mission,examineprinciples, techniques
andmodelsoforganizationalandenvironmental analysis.
C02 | DescribeStrategyformulationandimplementationsuchascorporategovernance

e To learn modelsoforganizationalandenvironmentalanalysis




CO4 To learn corporategovernanceandbusiness. ,, X

[
LearningRecourses l\:-'- o
I | Reference | 1. GregoryG.DessandG.T.Lumpkin-StrategicManagement, McGrow-Hill
Books education 2002

2. JohnA.PearceandRichardBrademRobinson-StrategicManagement-

Formulation, Implementation & Control, Irwin/Mcgrow-Hill,1997

(TS ]

. FredR.David-StrategicManagement,Merrill, 1991

=

. Charlesw.LHil1andGarethR.J(mcs«StrategicM’anagementThcoryan

integrated approach, Houghton Miffin, 2007




Semester 111 Totalcredit 4
Coursecode CC1376C Credit pattern L-60HTrs. L R
Course title E-Connerce-I Marks 100

CourseObjectives: To make students aware and competent to use internet and E-commerce as a
toolforstrategicbusinesscontrolsandnewbusinessstartupswitheffectivecasestudyexamplesand  recent
developments and reforms in E-commerce sector.

Module

Syllabus

Teachingh
urs

=

IntroductiontoE-CommerceandM-Commerce
Concept,featuresandfunctionsofecommerceandM-commerce,

Scope and basic models of E- Commerce,
BenefitsofE-commerceComparisonwithtraditionalcommerce

Value chain in E-commerce, Porter’s value chain model
MobileapplicationsandBusinessstrategy

Need and significance of mobile app, Impact of mobile app over website,
various types of mobile apps and its business model, revenue generation
using mobile app, consumer benefits using mobile app recurring revenue
modelusingapp,Mobileappdevelopmentandbusinessstrategy,advantage
limitations opportunity and threats using mobile app
Ecommerceforoutsourcingindustry

StudyofKPO,BPO,LPO,RPOectc.
Powerofe-commerceandM-commerceanditsimpactonAsian/

GlobalmarketandGrowth opportunityandthreatsfor Indian

|

IntroductiontoE-CommerceandM-Commerce
Concept,featuresandfunctionsofecommerceandM-commerce,

Scope and basic models of E- Commerce,
BenefitsofE-commerceComparisonwithtraditionalcommerce

Value chain in E-commerce, Porter’s value chain model
MobileapplicationsandBusinessstrategy

Need and significance of mobile app, Impact of mobile app over website,
various types of mobile apps and its business model, revenue generation
using mobile app, consumer benefits using mobile app recurring revenue
modelusingapp,Mobileappdevelopmentandbusinessstrategy, advantage
limitations opportunity and threats using mobile app
Ecommerceforoutsourcingindustry

StudyofKPO,BPO,LPO,RPOctc.
Powerofe-commerceandM-commerceanditsimpactonAsian/

GlobalmarketandGrowth opportunityandthreatsfor Indian

m

Internet, WWWandwebpageBasics
EvolutionofInternetintroductiontovariouswebprotocols Domain
Names and Internet Organization (. Edu, .com,
.ac.in,.res.mil,.gov,.netete. Janddecidingproperwebdomain Building
Own Website policy and web hosting

1 Reasonsforbuildingownwebsite

2 Benefitsof Website

3 Cost, Time, Reach

4 RegisteringaDomainName

5 Webpromotionusing Targetemail, BannerExchange,

Shopping Bots popup

15

6. website registration
7. comparativestudy othosting plans




Website-MecaningofWebsitcandWebpage, static, [

Dynamicwebsite,importanceofwebsiteandhomepageanditsfeatures,
guidelines for constructing the web page. Basic structure of website

Functions&ApplicationsofE-commerce

E-Marketing— Traditional Marketing V/s E-Marketing, Impact of
Ecommerceonmarkets,MarketingissuesinE-Marketing, Promoting your

E Business, Direct Marketing — One to One Marketing,.
E-Finance:-ArcasofE-Financing.E-Banking, TraditionalBankingV/s ~ E-
Banking, Operations in E-Banking & net banking core banking system
concept. Opportunity and threats in E-finance sector

E-Trading — Stock market trading Importance and advantages of E-
Trading D-mat account. Introduction to BSE, NSE and introduction to
various stock exchange, various E-trading facility concepts and leading
companyinlndia. Commoditymarket,Mutualfundscurrencyandother

v derivative Markets in India benefits need and limitation of E-trading
Functionsofecommerce
I. Changepricesinstantly
2. Monitorinventoryin real-time
3. Tracklocationandstatus ofallmerchandise
4. SetrulesforWeb order fraud
5. Captureandanalyzecustomer information
6. Manageorderfulfilmentbetter
7. Getpricemanagementreports
8. Analyzesalesacross channels
9. Third-partyinterface business
10. VAT/Taxandshippingcosts
CourseQutcome
At the endofthiscourselearnerswillableto
CO1 RecognizetheimpactofInformationandCommunicationtechnologies, especially of
the Internet in business operations.
cO2 Recognizethe fundamentalprinciplesof e-Businessand e-Commerce,
c03 | Distinguishtheroleof Managementinthe context ofe-Businessand e-
Commerce.
Cc04 | Explaintheaddedvalue, risksandbarriersintheadoptionofe-Businessande-

Commerce.

LearningRecourses

1

Reference | 1. E-CommerceConcepts,Models,Strategies-:-

Books

G.S.V.MurthyHimalayaPublishingHouse

2. E-Commerce:-KamleshKBajajandDebjaniNag

3. Electroniccommerce:-GrayP.Schneider

4. E-Commerce, Fundamentals&Applications:Chand(Wiley)
5. ComputerToday-S. Bansundara.

6. E-Commerce-S Jaiswal
7. E-Business—Kittel Amer




Semester I I J Totalcredit I 4

Coursecode AlliedCourse- Credit pattern L-60HTrs.
1377C

Course title ' Statistical TechniquesforBusiness-[ I Marks

CourseObjective:

i) Toclassify,tabulate and representthedata graphically,

if) Tocomputeandj nterpretvariousmeasuresof centraltenden cy,dispersion.

i) Thebasicconceptsot‘simpleco.rrelatio.n,Relationbctwee.ntonariabI.cslinear

regression.

v) Toshowingaverage changcsinonemmorcrelatedvariablesovertimeandSpace‘

Module

Syllabus

Teachinghoﬁfrs

IntroductiontoStatistics:
1.1) Meaningof‘Statislics,ScopeofS tatistics:InIndustry,
Economics, and Management Sciences.
1.2) Meaningofpri maryandsecondarydata.F requency
and Frequency Distribution.
1.3) Construction of Histogram and Ogive Curve,
FrequencycurvcandFrequencypolygon.Numericaf
examples,
MeasurcsochntralTendcncy(M(‘,T) (Location):
1.4) MeaningofMCT Requirementsofgood MCT.
1.5) Dcﬂ'nition:ArithmeticMcan,CombinedA.M.,Median,
Mode.
1.6) Mcritsanddemcritsoﬂ\dcan,Mcdian\Modc,
Quartiles,

NumericalExamples.

15

I

MeasuresofDispersion(variability):
2.1) Mr:aningoﬂ)ispersion.RequirementsofgoodM_easure of
Dispersion,
2.2) Absolute and Relative Measure of
Dispcrsion.DcﬁnitionM.D..S.D.andthcir
relative Measures. Vari ance, Combined
Variance, C.V.
2.3) Conceptofbivari atedata,scatterdiagram.
Concept of correlation, positivecorrelation,
negative correlation, cause and effect relation
2.4) Methods of Studying Correlation: i)
ScatterDiagram.ii)Karcharson’sCorrelation
Coefficient) Spearman’s Rank Correlation
Coefficient,
2.5) ) Interpretationofi = — | :0,1and numericalproblems,

I

Regression:
3.1)Conceptof Regression
RegressionC{_:efﬁcientsandﬁquationsofLinem“ Regression.
(Statement only)

15

3.2) Propertieso fregressioncoefficients(Statement on ly)
3.3) RelationbctwecnCorreIationCoefﬁcicntand



Regression Coefficients.
3.4) IntroductiontoNonlinearregressionviz;Quadratic,
Exponential.

3.5) NumericalExamples

v

IndexNumber:

4.1) MeaningandNeedofIndexNumbers. UseofIndex
Numbers.

4.2) ProblemsinConstructionoflndexNumbers,

4.3) TypesofIndexNumbers:Price,QuantityandValue
Index Numbers.

4.4) MethodsofConstructingIndex Numbers.

i) UnweightedIndexNumbers: BySimpleAggregate
Method and Simple Average of Relative Method.

11) WeightedIndexNumbers:ByLaspeyre’s, Paasche’sand
Fisher’s Price and Quantity Index Numbers. 4.5) Value
Index Numbers,

4.6) SimpleExamples.

15

CourseQutcome

Attheendofthiscourselearnerswillableto

COl

Usevariousgraphicalanddiagrammatictechniquesandinterpret.

CcO2

setprocessdata,characterizetheprocessbehavior usingdescriptive statistics.

CO3

Computecorrelationcoefficient,regressioncoefficient.

CO4

Indexnumberhelpstostudysuchchange’seffectduetofactorsthatcannotbe
directlymeasured.




Syllabus(NewStructure,60-40)SEM.-1V

Semester v Totaleredit 4

Coursecode CC1378D Credit pattern L-60Hrs,

Course title EntrepreneurshipandProjectManagemen Marks 100

C0urseOl)jective:Toprcparetheirownproposaloﬂheirbusincsswiththche}pofprojecl report.

Module Syllabus Teachinghours

MeaningofEntrepreneurship-characteristics, functionsand types
| of entreprencurships - Intrapreneur - Role of enfreprencurship in L5
economic development.

Factors affecting entrepreneur growth - economic — non-
economic.Entrepreneurshipdevelopmentprogrammer-need- 5
objectives—coursecontents-phases—Startupschemesof
Government of India

II

ProjectManagement:Meaningofproject -concepts-categories- project
111 life cycle, phases - characteristics of u project — project 15
manager-roleandresponsibilitiesolprojectmanager.

Projectidentification-selection-projectformulation—contents of a

v project report 15

Sourcesoffinanceforaproject -Institutional finance supporting
projectsprojectevaluation-objectives-types-methods.

CourseQutcome |

Attheendofthiscourselearnerswillableto

COl1 Describetheroleandimportanceofentrepreneurshipforcconomic development.

cO2 Understandthekeystepsintheelaborationofbusiness idea.

CO3 DeﬁncthesLagesoftheenlreprencurshipforthesucccssFu]dcvcl()pmemof
entrepreneurial ventures.
Getknowledgeaboutproductionmanagement

CO4

LearningRecourses

1 Reference I. Dr.S.S.Khanka-EntreprencurialDevelopment,S.Chand
Books Publication

2 S.Anil.Kumar,S,C.P{Jor_n.ima,K.Jaysh1‘ee-Entrepreneu:‘ship
Development

3. DrCB GuptaandDrN PSrinivasan-Entrepreneurial Development

4. VDesai-“DynamicsofEntreprencurialDevelopmentand

Management”

n

DrPTVijayashree& MAlagammai-Entrepreneurial Development




Semester

v Totalcredit 4

Coursecode

CC1379D Credit pattern L-60Hrs.

Course title

Marks

ManagementAccounting-IT

CourseObjectives: Tounderstandanalysisandinterpretationoffinancialstatement, fundsflow and cash

flow.

Module Syllabus Teachmghoﬁk‘s
AnalysisandInterpretationofFinancialstatements
RatioanalysisnaturcofRatioAnalysis classification s

I of Ratios,
significance of Ratio analysis,
Practicalproblems-Basiclevel.
FundsFlowAnalysis
ConceptofFunds,ConceptofFlowofFunds,Components of 15
11 sources and application, Importance of funds flow analysis,
PracticalProblems
CashFlowAnalysis-
Concept,ComponentsofInflowandOutflow,Importanceof 5
1 Cashflowanalysis,differencebetweenfundsflowanalysis and
cash flow analysis. Practical Problems
A) HumanResourceAccounting:
MeaningandBasicconcept,
significanceofHlumanResourceAccounting, 15
v Advantages of HRA,
B) ReportingtoManagement: Objectives,
TypesofReports,UseofReportsbyManagement
CourseOutcome
Attheendofthiscourselearnerswillableto

CO1 Understandanalysisandinterpretationoffinancial Statement

CO2 Knowthebasicsofhumanresource accounting

CO3 | UnderstandtheconceptofFundsflow

CO4 | Understandthe conceptcash flow

LearningRecourses
1 Reference 1. CostAccounting M.N.Arora
Books 2. ManagementAccounting I.M.Pandey
3. ManagementAccounting ShashiGupta&R.K. Sharma
4. PrinciplesOfManagementAccounting—Dr.S.N. Maheshwari

Semester

v Totalcredit 4




Credit pattern

Production&Operatinn Management

~ . . . " . .-' FIAINK
CourseObj ectives: This course is designed to help the students understand the role of Operations
in improving the efficiency of an organization including both manufacturing and services,

Introductionto!’mductionMana
and nature, scope, importance of
productionmanagement,functionsoﬁnmduction&
operation in relationship of other department with
manufacturing department, types of production
system —continues, inteﬂnittentziob batch
FactoryLocationandPIamLayout
Plantlocali011&pIant]ayoutconcept, lactors affecting
plant location

P]antlayout—concept, factorsaffectingplantlayout,
types of layouts, - proun, product, fixed position
layout — features and comparison of each
PrnductianPlanning&Cnutml:capacjtypla'lming, aggregate
planning,

Forecastin gdemand.P.P(‘—conccp!.,eienwntso[PPC—roul up,

gement Meaning,

scheduling load dispatching following, JIT, coneept of

inspcction,qua]ilycontrolandqua]Etya:isurancc&TQM

Materialsmanagemen t:

Concept, functions of materials management, concept and
functions of inventory control, levels of stock, functions of
Storesdcpal'r.ment,purchasingﬁu'lcl‘ion,ABCana ‘
problems, introduction to VED, HML Analysis

CourseOutcome

Atthecndoﬂhiscourse]earnerswillablcto

getknowlcdgeaboutfunctionsandproccsso f’productionmanagcment

Srudcntscomctoknowaboutreccnrtrcndsilmroduction management

understandproductionconceptalongwithquality Mmanagement,
reabout roductionmanagement




LearningRecourses

I | Reference | 1. KanishkaBedi-Production and Operation management, Oxford University |

Books Press, A Ll

2. R.Panneersse1vam~Productiona11dOperatiomnanagement,PHILéﬁfﬁiﬁgﬁm"’x

3. Dr.NiazAhmedSiddiquiandDr.ShahnavazAlam-Productionand Operation
Management, Neg Age International (P) Ltd Publishers

4. S.N.Chary-ProductionandOperationManagement,McGrowHill

education5™edition




Semester v Totalcredit 4
Coursecode CCI138D Credit pattern L-60Hrs.  \=\ e JF
Course title ResearchMethodology Marks 100 o

CourseObjective: Toenabletheparticipantsinconductin gresearchworkandformulating research
synopsis and report.

Module

Syllabus

Teaching*
aurs

[ntroductiontol{esearchMethodoingy-Meanjng,deﬁnition,objective and
types of research, significance of research, selection of research problem.
ResearcllDesign:Meaning,stepsi111'csearchdcsign,characteristiosnf

good research design.

Practical-draftingsynopsisforaresearchstudy.

SamplingDesignandDataCollection-

Meaningofsampling,characteri sticsofgoodsampledesign, Typesof sample
design.

I Datacollection-Meaning,rypesofdata,methodsofcollectingprimary

data- observation, interview questionnaire and schedules, Sources of
secondary data,

Practical-preparingquestionnaire,collectionofdata

I

Processingand Analysisofdata-

Classification of data, types of classification, Tabulation, parts of table, types of
tables, Graphical presentation of data- Bar —diagram, pie-chart and curves.
Anaiysisandlnterprctationofdata-meaning,molsandtcclmiqucsofdataanalysis,
interpretation.

Practical-uscofMS-excelandintroductiontoSPSS

15

ReportWriting
Meaning,signiﬁcance.stcpsinwrilingreporl,layoutoﬁhcrcscarchrc:pon',

v Types of report, mechanism of writing a research report, Precautions for
writing research report, Use of computer in research.

Practical-writingaresearch paper/article.

CourseQutcome

Attheendofthiscourselearnerswillableto

CO1

Understandthebasicideaofresearch.

CcoO2

Choosepropersampledesign.

CO3

Analyzethedata.

CO4

Writearesearchpaperandresearchreport,

LearningRecourses




Reference
Books

ClR.K.ol:hari-RcscarchMethodology,Ne

wAge,
International Ltq. New Delhi Reprint-201 0

. Dr. V.P.MichacLRcscarchMethodo}ogyinManagcment,

I-Iimalaya Publishing House, Mumbai, Ed.2010
SaranwaHa—ResearchMcthodology
Bajpai-Method sofsocial survey research

S.P.Gu_pta~StatisticaIMethods.




CourseObjectives: To make students aware ang competent to use internet and E-commerce as a
too]forstralegicbusinesscontrolsandncwbusinessstartupswitheffectivecases‘rudycxamplesand recent
developments and reforms in E-commerce sector,

Syllabus

E-payments- Transactions through In ternet, Requirements of payment
Systemsmechanismofcrcdifcard,Cybercash,Debitcards,DirectDebiL RTGS
Value Exchange System

Elcctmniccash,Smartcaz‘ds.paymentsystem
Conceptofpaymentgetawaysanddigitalwallet
Paymentgetawaybusinessmoduieswithson"lecaseslikepafsapay, PayPal,
Paytm, Bill desk etc. Strategic usc of payment getaway its requirement
needs limitation benefits

Introduction to crypto currency. Threats and problems with existing

digitalpaynwm:;yslem‘Paymcmf raudsandp:‘ecautions.Comparalivc

analysisofdigital paymentvs. traditionalpayment systems,

ESecurityandLegallssues
E-Sccurity:-/-\rcasoﬂntemetSccurity.SccurityThrcats,Security Breach,
Denial of service, fake Identity crises
Breachavoidancc,DctectionandRecovcry,ConﬁdentiaIityandlntcgrity,
hacking, phishing, cyber terrorism,
Ek—:clronicsignalure.accessconl.ro.l,Aurhcnljcation.ﬁrewallsandpmxy,
system security. Authentication Measures
Scrvices,Precau[ionsforsccurcE—commerce.SSL(SecurcSocket Layer),
HTTP, HTTPS.TLS (Transport Layer Security)
ThelTAthOOU&itsamendmeuts.Legalaspectandneedprovisionsin IT Act
social and legal responsibilities of users and service providers
_LegallssueslnwﬂvedinE«commerceinlndia.Newamcndmentsmade inIT
ACT for Indi usual and business organizations, Various general IT ACT
Provisions.

E-BusinessNewStart—up&E-Retailing

E-business Start-ups: - Definition, Components of e-business Start-ups,
Concept, Tools, Business Canvas, Study of innovative ideas converted to
new start-ups, role of IT and Ecommerce as a tool for new start-up,

Ecom merceatoolf’omewagehusinessmode,RoIcofMSMRzmdDPHT for new
start-up.

Consumer oriented ¢-commerce: Traditional retailing and e-retailing,
benetits and key success factors for e-retailing, models for e-retailing like
spccializedandgeneraiizede-stores,c-malI,directsclIingbymanufacturer,
supplementary distribution channel, e-broker and e-services like web-
enabling services, matchmaking services, information selling on the web,
entertainment services and auction services.

DigitalMarketingServices

Stepsin building an e-business application -Online web sjte design to
promoI;conlinesa]csofaproduclorservice—Useofﬁ'em‘esourcesIbr

designing promoting website,

SearchEngineOpti mization(SEO)Services
ScarchEngineMarkcting(SEM)andPayPet‘C!ick(PPC)Serviccs Web
Analytics & Reporting Services




DisplayAdvertising(BannerAds)Services Email
Marketing Services il
SocialMediaOptimization(SMO)Services \&\
Content Writing/SEO CopywritingA ffiliate \7p
Marketing Services
GeneralDigitalMarketingPractice

v

E—commerceandE-Governanceinindia
state of E — Commerce in India, advantage, limitation, Problems and
OpportunitiesinE—-commerceinlndia,variousgovernmentstartupsfor e
governance and study of various government portals, MSME/ DPIIT
Schemes for new start-up
E-Governance
1.1 E- Governanceoflndia
[.2 Newecommercepolicyandtax provisions 15

1.3 Servicecenter

1.4 Tmports/Exports

1.5 variousdepartmentofgovernmentandthem E-

governance at state and central government

L.6comparative study with previous non-E governance  systems

1.7Advantage Limitation and threats for E-governance

1.8 SuccessandFailuresinE-governance
1.9 variousAuthorizing AgencyforE- Governance

CourseOutcome

Attheendofthiscourselearnerswillableto

COl1 goforsmalle-business startup.

c02 | Examinee Commercestrategicmethod for productpromotion and digital

marketingoftheproduct.

CO3 understande-retailbusinessitsfunctionsrisksand, procurements.

CO4 | correlatemorewithgovernmentitspolicyitsprocessesande-governance.

LearningRecourses

Reference

Books

1. E-CommerceConcepts,Models,Strategies-:GG.S.V.MurthyHimalaya
Publishing House

2. B-Commerce: -KamleshKBajajandDebjani NagMcGrawHillEducation
3. Electroniccommerce:-GrayP.Schneider

4E-SecurityandY ou:- Oberoi,Sundecp, TMI1

5.BasicsofE-commerce. Legal&Securitylssues:-AshokeGhose,NIIT Publisher
6 E-CommerceTechnologyHandbook.MinoliDanicl,MinoliEmma-

7 E-CommerceandE-Business.(2ndEd).C.S Rayudu.(2012NewDelhi:
Himalaya Publishing House

8. ComputerToday—S. Bansundara.

9. E-Commerce-S Jaiswal

10. E-Business—Kittel Amer

I I.E-commerce:business,technology,society,"KennethC.LaudonandCarol
G.Traver,AddisonWesley.

12. "ElectronicCommerce",Elias.M.Awad,Prentice-Hallof IndiaPvtLtd.
13. “ElectronicCommerce—AManagerialPerspective" EfraimTurban, Jae
Lee, David King, H, Michael Chung, Addison Wesley




Semester IV Totalcredit 4 =
Coursecode AlliedCourse- | Credig pattern L-60Hrs. b
1383D PR I
Course title StatisticalTechniquesforBusiness-I1 Marks 100
CourseObjective:
i) Tocomputeprobabilitiesbyusingdefinitionandprobabilityrules.
ii) ToAchieveQuality inProductionusing SQC.
1i1) Applyingthesmallsampleandlargesampletestsinvarious situations.
iv)  ToldentifyingthenaturcofthePhenomenonrepresentedbythepredictingthe future
values of the time series variables.
Module Syllabus Teachmghuu}rs
ProbabilityandprobabilityDistribution
L.1) Probability, TerminologiesandDefinitionsofTrial
Random experiment
1.2) Events (simple, compound, equally likely,
complementary.independent,dependent,mutuallyexclusive
1.3) Definitions of Probability (mathematical, statistical,
axiomatic),AdditionandMultiplicationthcorem(without 15
I proof).
1.4) Laws of Addition of Probability (when events arc
mutuallyexclusiveandeventsarenotmutuallyexclusive),
1.5) Randomvariable,DiscreteandContinuousRandom
variable, Probability Mass and Density function
1.6) DefinitionandpropertiesofBinomial Poissonand
Normal distributions.
StatisticalQualityControl(S.Q.C.):
2.1) ConceptandAdvantagesofS.Q.C.Controllimits,
Specification limits. Tolerance limits.
2.2) CausesofVariation, TypesofControl(Process
Control and Product Control)
M 2.3) ConstructionofControl Chart. I3
B 2.4) ControlChartsforVariables.ControlChartsforMean
(X)andRange(R).
2.5) ControlChartsforAttributes:ControlChartforNumber of
Defectives (np) Chart, Control Chart for Number of Defects
(C) Chart.
2.6) Examples.
Testingofhypothesis
3.1) DefinitionsofPopulation,Sample,Parameter, Statistic,
I Need of sampling, Sampling versus complete enumeration 15
and introduction to Simple Random Sampling method.
3.2) Simple Random Sampling with and without
replacement,Selectionofrandomsample. (SRSWR,
SRSWOR, Stratified random sampling, Systematic
sampling)
3.3) Introduction to test of significance, Null and Alternate




Hypothesis, Types of errors, One tailed and two tailed test,
degrees of freedom, Level of Significance, Critical region,
3.4) Stepsintestingofhypothesis,onesample, twosample, ‘
Paired ‘t’ test and ‘t’ test for testing significance of \
correlation coefficient. X
3.5) Ftest fortesting equality of variances,

3.6) Chi-squaretest ofgoodnessoffit, Chi-squaretest of

independenceofattributesin2x2contingency table

TimeseriesAnalysis:

4.1) MeaningandNeedofTimeSeries. UseofAnalysisof
Time Series.

4.2) ComponentsofTimeSeries.

v 4.3) DeterminationofTrendbytheMethodofMoving 15
Averages, Progressive Averages and least square.

4.4) DeterminationofSeasonal VariationsbySimple
Average Mcthod. Section
4.5) SimpleExamples.

CourseQutcome

Attheendofthiscourse learnerswillableto

Basicprobabilityaxioms,discreteand continuousrandomvariableaswell asbe
CO1 familiarwithcommonnameddiscreteandcontinuousrandomvariable, Howto translate

real-word problems into probability models.

CO2 Identifyiftheprocessisin-control. Ifnot,identify specialpatternsthatmayexist.

£ Setupthenullandalternativehypothesescorrectlyandchoosetheappropriatetest
C
statistic

CcO4 | TimeseriesAnalysisKnowhowtousetheminexamineeconomicand financial process.




NatureofQuestionPaperforendsemesterexam

Duration:2.5Hours.

TotalMarks—60Instructions: - 1) All Questions are compulsory
2)Figurestothe rightindicatefullmarks.

Question NatureofQuestion Marks
QuestionNo 1 ShortAnswers(Any3outof 4) 1S
QuestionNo 2 A) Essaytype Question 15

OR
B) Essaytype Question
QuestionNo 3 A) Essaytype Question 15
OR
B) Essaytype Question
QuestionNo 4 ShortNotes(Any3outof4) 15
Total 60

ContinuouslInternalEvaluation(CIE)Structure

Sr.No. Distribution Marks
1 Attendance 10
2 HomeAssignmentandClass Assignment 5+5=10
3 Unit Tests 10
4 Skillbasedactivity 10
Total 40
==

Co-ordinater B B.A
Vivekanand College
Kolhapur (Autonomous)




