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REPORT ON ONLINE TEST - CRM

Name of the College : Vivekanand College, Kolhapur (Autonomous)
Department : Department of Commerce

Subject : Modern Management Practices

Class and Division : B. Com. III (B)

Day and Date : Monday, 16" September, 2019.

Name of Subject Teacher : Miss. Mayakumari Madanlal Purohit

Name of the Activity : Online Test on Basics of Customer Relationship
Management. '
Objective of the Activity : This activity leads to increase the knowledge of Customer
Relationship Management and E- Customer Relationship
Management.

No. of Present Students : 27 students

Activity Details « Online test was conducted in B. Com. III year class on

Customer Relationship Management. Meaning, definition, nature, concept, importance of
CRM and E- CRM are covered in this test. Total 27 students were participated in this test.
All students was attended this test by using their mobiles. Questionnaire was prepared in

Google form, total 10 questions was set in this questionnaire.
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Dr. M. V. Charankar Miss. M. M. Purohit

(Head of the Depa rtment) (Subject Teacher)
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VIVEKANAND COLLEGE, KOLHAPUR [Autonomous]
Department of Commerce

NOTICE

Date: 13" Sept, 2019.

» All the students of B. Com. III (B) are hereby informed that the 0 4
© Test on Basics of Customer Relationship Management will be conducte

Department of Commerce on 16" Sept, 2019 at 8:15 am. in room no. 32. Hueos

students should remain present with preparation of Customer Relationship

Management.

For more details contact Miss. M. M. Purohit.
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VIVEKANAND COLLEGE, KOLHAPUR (AUTON OMOUS)
DEPARTMENT OF COMMERCE
CUSTOMER RELATIONSHIP MANAGEMENT for B. Com. Part 111
Mail Address Marks | Name of the Students |Roll No.
bhumkarsujata@gmail.com 18 /20|Sujata bhumkar 8519
swapnalikumbhar7199@gmail.com 20 / 20| Swapnali Krishnat Kumbhar 8598
rutudalaviQ119@gmail.com 18 / 20|Rutuja Balaso Dalavi 8528
khotvinayak1999@gmail.com 20/ 20|Vinayak Ramesh Khot 8587
shwetamore928@gmail.com 20/ 20|Shweta arunkumar more 8614
kunalshirke220@gmait.com 20/ 20|Kunal S Shirke 8694
poojanirgude@gmail.com 20/ 20| Nirgude pooja sopan 8623
ganeshsajane77@gmail.com 18/ 20|Ganesh Sajane
vinayakpalekar98@gmail.com 181 20|Vinayak Patekar
sakshirk4000@gmail.com 18/ 20|Sakshi shah
supriyadesaireal.@gmail.com 16/ 20|Supriya Ashok desal 8536
dangaresaloni@gmail.com 20/ 20|Saloni dangare
patilshubham0408@gmail.com 18/ 20|Shubham patil 8651
siddhigavali13@gmail.com 16/ 20{Siddhi gavali 8783
rbarbozaQ17@gmail.com 20/ 20|Richard Ruzario Barboza 8512
Shrushtimule@gmall.com 20/ 20|Shrushli Mule 8617
savrijagdale5166@gmail.com 20/ 20|Aasavari jagdale 516
sayalidongare1999@gmail.com 16 / 20| Sayali dongare
rushisone17@gmail.com 20/ 20|Rushikesh 8697
pratikshakandekarD@gmail.com 20/ 20|Praliksha suresh kandekar
kausharmulani27 @gmail.co 20/ 20{Kausar mulani 8616
pranjalpatil1004@gmail.com 18/ 20| Pranjal mahendra patil 8645
shivanichavan2619@gmail.com 18 / 20| SHIVANI RAJ CHAVAN g522
smrutiupadhye99@gmail.com 20 / 20| Smruti upadhye
aishwaryakhatavkar12@gmail.com 16/ 20|aishwarya khatavkar
kamblejanhavi83@gmail.com 20/ 20[Janhavi kamble 8573
saru199915@gmail.com 16 / 20|sarita prabhu 8801
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Vivekanand College, Kolhapur (Autonomous)
CUSTOMER RELATIONSHIP MANAGEMENT ONLINE TEST

1.CRM is related to

&  Company
b. Customers
c. Competitor
d. Cost
2. CRM is abbreviation of

a. Company Related Management

b. Competitor Related Management

c. Cost Related Management

d. Customer Relationship Management

3. Mode of CRM ...,

a. Social Media
b. Newspaper

c. Television

d. All ofthe Above

4. CRM helps to ..oovcevereecerincnannnn

a Decrease in customers
b. Decline in sales

c. Both of the Above

d. None of the Above

5. AimM Of CRM S .o

a Increase the Number of customers
b. Increase the cost of production

¢. Decline reputation of compeny

d. None of the Above

a. Electrical CRM
b. Electronic CRM
c. Effective CRM
d. Efficient CRM
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7. E-CRM software

ALLLL L TTT T LLLTTTTTTTY .

Telemarketing
Telesales

Direct mail

Fax

All of the Above

- -

. ms and other i
8. Application of Internet based technologies such as emails, websites, chat rooms, e ;
channels to achieve CRM OBJECTIVES MEANS 1uvvvvrerssaevevessssssesis

a. R-CRM
b. E-CRM
¢. I-CRM
d. T-CRM Q

9. With the help of CRM Customers become

...........................

a. Loyal

b. Ethical

¢. Imregular

d: Brand Switcher

............................

2. Customer Retantionsip Management
b. Customer Readership Management

¢. Customer Relationship Management
d. Customer Retalianship Management
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