
  

 

Report on  

“AD MAD Show” 

(Advertisement Video Making) 
 

1. Name of Department: Department of English 

2. Name of Organized Activity: “AD MAD Show (Advertisement Video 

Making)” 

3. Date/ Duration: 10th March 2025. 

 

4. Aims and Objectives:  

 To acquaint the participants with promotional strategies in marketing through 

advertisements. 

 To improve their presentation skills of an idea, product, or service effectively. 

 The idea behind conducting this event is to provide a platform to participants to 

explore their creativity skills. 

5. No. of beneficiaries: 190 

 

 

 

 

 
  

6. Expenditure & funding agency :   Nil 
 

7. Brief description:  

The Ad-Mad Show was a fun activity where B.Com II year students created 

advertisement videos. The goal was to help students use their knowledge of 

Male 78 

Female 112 

Total 190 



  

marketing and advertising in a creative way. Each group was given a product 

or service to promote, and they had to make an interesting and convincing ad 

for it. 

Through this activity, students learned how advertisements work, how to 

communicate a message to an audience, and how to work as a team. It also gave 

them a chance to improve their problem-solving and creativity skills while 

having fun. Overall, the Ad-Mad Show helped students understand advertising 

better and apply it to real-world situations. 

8. Outcome: 

 A conceptual framework of advertising was introduced. 

 Students were made aware of the benefits of advertising. 

 The students were helped to understand the existing practices in brand 

management. 

 The Ad-Mad Show activity was successful and engaging, providing 

valuable learning experiences for the commerce students. 

9. Photos: Attached 
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