
Vivekanand College, Kolhapur (Autonomous) 

CBCS  System, Semester - III 

Syllabus, B.A. ( Part II ) IDS-1026C  

Concept of Tourism Geography 
(Introduced From September, 2022 Onwards) 

1.  Course Outcomes: - 

i) Students should be able to understand significance with aspects of tourism which have a 

relation with the subject matter of Geography. 

ii) Students should be able to understand the logistics of tourism industry and the role of tourism 

in regional development. 

iii) Students should be able to components, classification & recent trends in tourism. 

iv) Students should be able to understand the impact of tourism on physical & human 

environments.  

 

2. Structure of Course for B.A.II. Tourism Geography:- 

Sr. 

No. 

Semester Title of the 

Paper 

Discipline Credit Workload 

Per Week 

Total 

Credits 

Marks 

Theory Term 

Work 

1 

 

III 

 

Concept of 

Tourism 

Geography  

Arts 04 04 04 

 

35 15 

 

 

 

3. Syllabus: -  

 

 

Module Concept of Tourism Geography  (No. of Credits) 

Module I   Introduction of Tourism Geography 01(15 Lectures) 

 1.1 Definition of Tourism, Tourist and Tourism 

Geography 

1.2 Nature and Scope of Tourism Geography 

1.3 Development of Tourism 

1.4 Significance of Tourism Geography  

 

Module II Component of Tourism 01(15 Lectures) 

 2.1 Geographical Components 

2.2 Social Components     

2.3 Cultural Components    

2.4 Other Components 

 

Module III Classification and Recent Trends in Tourism 01(15 Lectures) 



 3.1 Tourism Classification: Nationality, Time, 

Number of tourists, Objectives, Transportation, 

Season and Nature of Tourism. 

3.2 Recent trends in Tourism 

 

Module IV Impact of Tourism                                                                              01(15 Lectures) 

 4.1 Economic impact 

4.2 Socio-Cultural impact 

4.3 Impact on Environment 

4.4 Sustainable Tourism 

 

   

References: - 

1. Bhatia A.K. : International Tourism 

2. Bhatia A.K. : Tourism Development 

3. Dev Manoj : India – A Toruist Paredise 

4. Dhar Pramnath : Development of Tourism and Travel Industry 

5. Gupta V.N. : Tourism in India 

6. Negi Jagmohan : Tourism Development and Resource 

Conservation 28 

7. Pearce Donglas : Tourism Development 

8. Robinson R. : Geography of Tourism 

9. Sharma K.C. : Tourism : Policy, Planning stategy. 

10. Seth Pran : Enlessful Tourism Management 

11. Sinha P.C. : Tourism Marketing 

12. Singh Shawni : Principles of Indian Tourism 

13. Singh S.N. : Geography of Tourism and Recreation 

14. Singh Ratandeep : Tourism Today Vol. 1 

१५. श िंदे एस. बी. : पर्यटन  भूगोल 

१६. घारपुरे विठ्ठल: पर्यटन भूगोल, वपिंपळापुरे अँड  किं  . पब्लल सय, नागपूर. 
17. Geography of Tourism – Distance Education Department, Shivaji University, 

Kolhapur 

  



Vivekanand College, Kolhapur (Autonomous) 

Syllabus, B.A. (Part II) IDS-1026 D 

CBCS System, Semester - IV 

Development and Planning of Tourism  
(Introduced From September, 2022 Onwards) 

 
1.  Course Outcomes: - 

i) Students should be able to understand development and planning of tourism in India. 

ii) Students should be able to understand tourism centers of India. 

iii) Students should be able to analyse development and planning of Tourism, the impact of 

tourism on physical and human environments. 

iv) Students should be able to differentiate local (Kolhapur), regional and national (India) 

tourism and impact of tourism.  

 

 

2. Structure of Course for B.A.II. Tourism Geography: - 

 
 

Sr. 

No. 

Semester Title of the 

Paper 

Discipline Credit Workload 

Per Week 

Total 

Credits 

Marks 

Theory Term 

Work 

1 

 

IV 

 

Development 
and Planning 

of Tourism  

Arts 04 04 04 

 

35 15 

 

3. Syllabus: - 

Module Development and Planning of Tourism (No. of Credits) 

Module I Tourism in India 01(15 Lectures) 

 1.1 Tourism in Ancient Period 

1.2 Tourism in Modern Period 

1.3 Role of tourism in National Economy 

 

Module II Tourism Centers in India 01(15 Lectures) 

 2.1 Natural tourism centers in India 

2.2 Religious tourism centers in India 

2.3 Cultural tourism centers in India  

2.4 Historical tourism centers in India 

 

Module III Development and Planning of Tourism 01(15 Lectures) 

 3.1 Development of Tourism in India 
3.2 Tourism Planning in India  

3.3 Development of Tourism in Maharashtra  

3.4 Tourism Planning in Maharashtra 

 



Module IV Tourism in Kolhapur District 01(15 Lectures) 

 4.1 Geographical Tourism Centers in Kolhapur 

4.2 Religious Tourism Centers in Kolhapur 

4.3 Historical and Cultural Tourism Centers in 

Kolhapur 

4.4 Agricultural and Medical Tourism Centers in 

Kolhapur 

 

      

References: - 

1. Bhatia A.K.: International Tourism 

2. Bhatia A.K.: Tourism Development 

3. Dev Manoj: India – A Toruist Paredise 

4. Dhar Pramnath: Development of Tourism and Travel Industry 

5. Gupta V.N. : Tourism in India 

6. Negi Jagmohan : Tourism Development and Resource 

Conservation 28 

7. Pearce Donglas : Tourism Development 

8. Robinson R. : Geography of Tourism 

9. Sharma K.C. : Tourism : Policy, Planning stategy. 

10. Seth Pran : Enlessful Tourism Management 

11. Sinha P.C. : Tourism Marketing 

12. Singh Shawni : Principles of Indian Tourism 

13. Singh S.N. : Geography of Tourism and Recreation 

14. Singh Ratandeep : Tourism Today Vol. 1 

१५. श िंदे एस. बी. : पर्यटन  भूगोल 

१६. घारपुरे विठ्ठल: पर्यटन भूगोल, वप िंपळापुरे अँड  किं  . पब्लल सय, नागपूर. 
17. Geography of Tourism – Distance Education Department, Shivaji University, 

Kolhapur 

  



                                    “Education for Knowledge, Science and Culture” 

- Shikshanmaharshi Dr. BapujiSalunkhe 

Shri Swami Vivekanand Shikshan Sanstha’s 

Vivekanand College, Kolhapur (Autonomous). 

IDS (TOURISM) - B.A. II (From September, 2022) 

Sem. III & Sem. IV 

Structure of the Question Paper 

 

Total Marks: 35 

• All Questions are compulsory (Based on all Modules) 

Sr. No. Nature Marks 

Q. 1. A. Multiple Choice Questions 05 Marks 
Q.2. A. Broad Answer Question 10 Marks 

 B. Broad Answer Question 10 Marks 
Q.3 Short notes (Any 2) 10 Marks 

 Total 35 Marks 

  

Internal Evaluation: 15 Marks 

Sr. 

No. Evaluation Type 

Marks 

1. Home Assignment  07 /05 
2. Unit Test / Practical 08 /10 

 Total  15 

 

 


